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More manufacturers are in col 


ADMIRAL: Prices on the new 23- 
inch black-and-white TV line 
start with table models at 
$189.95 ($10 drop from last 
year). Consoles begin $20 lower 
at $229.95. The 23-inch TV- 
stereo-AM-FM combos begin at 
$399.95. Color price range: $595 
to $845. Major features: Cir- 
cuitry and cabinetry. Admiral is 
offering 23,000-volt chassis, pic- 
ture guard circuit with triple 
triode compactron, automatic 
contrast restoration, high gain, 
and 3-stage IF amplifier giving 
fringe stability, noise reduction: 


PHILCO: Thirteen basic models 
in three series and a three-model 
color TV line head the new line- 
up. Short-profit, limited offer, 
17-inch portable could sell for as 
little as $128.88. In 23-inch sets, 
“Super 90” series starts at 
$199.95 for table model. “De- 
luxe” series with 110-degree 
bonded tubes at $269.95 and 
“Custom” series at $299.95. Phil- 
co offers two 23-inch stereo 
theaters at $495 and $575. Color 
table model starts at $595. Fea- 
tures include “beam booster cir- 
cuit” for brightening picture. 


EMERSON-DU MONT: Emerson 
kicks off its all transformer- 
powered line with a 19-inch 
portable that lists at $178. The 
23-inch tables begin at $98; con- 
soles at $258. The single color 
set in the line lists at $750. Re- 
mote control is a $55 to $60 
add-on. The high-end Du Mont 
line has a new chassis {R-800), 
a portable, and automatic bright- 
ness control. The 19-inch portable 
starts at $189.95; three combos 
at $750 and $795 and a $795 
color set. All units available with 
remote control. 


PACKARD-BELL: On 13 of the 15 
new models, remote tuning can 
be bought with the set or in- 
stalled later. The three 19-inch 
portables in the “Astronaut” 
series list from $159.77 to 
$249.77. The two top models in- 
clude a monopole antenna and a 
“sleep switch” with three-hour 
timer. The convertible models 
can have a two-button or a four- 
button wireless (sonic) remote 
control. Two-button goes for $50; 
four-button, $80. Color line for 
1962—P-B makes its own chas- 
sis—will be shown in September. 





FHA 
WEEKS 1962 TV Box Score: 


GENERAL ELECTRIC: There are 
18 basic models, including color 
receivers, in the new line. Esti- 
mated prices: 19-inch portables 
start at $159.95; 23-inch tables 
at $199; consoles at $239. G-E’s 
home entertainment center, 23- 
inch screen, 100 watts of music 
power, comes in at $629. Eight- 
set color TV line starts with 
consolette at $595, steps to $695 
and $775. Features: Illuminated 
channel indicators further down 
the line, more dual speakers. All 
color sets are in wood solids, 
have color balance stabilizer. 


RCA: Thirty-one models in the 
new black-and-white line: List 
prices for single 17-inch port- 
able, $149.95; 19-inch portables 
start at $169.95; 23-inch tables 
begin at $199.95; 23-inch con- 
soles at $269.95. In color, longest 
line in company history: 22 
models in two series, starting at 
$495.95 going to $1,500 for home 
entertainment unit. New B&W 
features: “Magic-eye” automatic 
brightness control in 12 models 
and non-glare bonded tube in 14 
models. Non-glare tube also in 
Mark Series color units. 


MOTOROLA: A _ dozen 19-inch 
models kick off the new line. A 
compact table model begins at 
$169.95. Only tube-type portable 
in the lineup comes in at $199.95. 
New 23-inch merchandise starts 
with a table model at $199.95; 
first console starts at $229.95. 
Four combos offered, with low- 
end model at $499.95. Among the 
selling points: Increased accent 
on wood, dual speakers in most 
consoles, “picture optimizer con- 
trol” for shading, and “furni- 
ture frame top” for style variety 
on 23-inch consolette. 


SYLVANIA: Seventeen new TV 
models, starting at $179.95 for 
19-inch portables to $699.95 for 
home entertainment center. 
There’s also an open-list table 
unit and a carry-over 17-inch 
portable model. Complete line: 
Single 19-inch portable; three 
19-inch tables (first list $189.95) ; 
a 23-inch table at $239.95; 10 
23-inch consoles starting at 
$269.95 and two home enter- 
tainment units beginning at 
$599.95. New features: Trans- 
former-powered chassis in all 
23-inch sets is getting big play. 
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Spotlight Will Be On FM Stereo... 


The consumer electronics industry will spend 
KEY TO DOWNTOWN CHICAGO this week in Chicago taking its own pulse in 
the air conditioned, fully carpeted Palmer House 
HOTELS DEPT. STORES hotel. 
. Bismarck 14. Carson, Pirie, Scott Over 11,000 dealers and top manufacturers 
. Sheraton-Blackstone 15. The Fair will be on hand to visit over 25 exhibits (about 
Brevoort 16. Goldblatt's 120 in consumer electronics) at the National 
Congress 17. Wieboldt’s Assn. of Music Manufacturers Show, check 1962 
Conrad Hilton 18. Marshall Field lines and size up the fall selling season. 
Drake 19. Sears Best bet for top attraction: FM stereo. Elec- 
- Sewaiinen LANDMARKS tronic Industries Assn. is holding a symposium 
ae 20. Art Institute on FM stereo 2 P.M. Wednesday in the Palmer 
. 21. To Furniture Mart House ballroom. There, you'll hear from Com- 
.La Salle 22. Public Library missioner Robert E. Lee of the FCC, get a run- 
- Morrison 23. Merchandise Mart down on broadcasters’ plans, get an explanation 
. Palmer House (arrow) 24. Tribune Tower of the system from Zenith and General Elec- 
. Sheraton Towers 25. Water Tower tric, hear a demonstration and have a chance to 
. Sherman 26. Wrigley Bidg. ask questions. 





WO MNAKSWNHe 


OLYMPIC: Twenty-two basic 
B&W models, with 11 new com- 
bos and six carry-overs from 
last year’s line. Three 19-inch 
portables with open lists kick off 
the line. Six table models are 
offered, two 19s and four 23s. 
List on 19s starts at $189.95 and 
23s at $199.95. Combos start 
with a price leader at $329.95. 
Remote tuning offered in 19s is 
a $40 add-on, and in 23s for $30. 
Seven combos have six-switch 
sound control. Olympic is going 
along with the trend to horizon- 
tal styling in consoles. 


ZENITH: Forty-two basic receiv- 
.ers including one TV-phono and 
four TV-phono-radio console 
combos. B&W TV prices range 
from $169.95 for a 19-inch port- 
able to $850 for a 23-inch TV- 
stereo-radio combo. The 19-inch 
portables go to $209.95. New 
“Decorator Convertible” series 
starts with a 19-inch set for 
$229.95. Next is 23-inch table 
set for $199.95, going to $249.95 ; 
23-inch consoles $279.95 to 
$349.95. TV-stereo 23-inch is 
$525, and 23-inch TV-stereo- 
radio $599.95 to $700. 
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For a list of exhibitors you'll want to visit, turn 
to page 16. 


And Watch These Developments In: 


l FM stereo: A 
nice plus and a 
word of caution 


2 Phonos: More 


wood, speakers, 
new prices 


3 Radio: Price, 


styling, more FM 
set the pace 


After an initial surge of enthusiasm, the industry is putting 
F'M stereo into a new perspective. “‘Let’s not oversell this’— 
the warning by Zenith’s astute Leonard C. Truesdell—is typ- 
ical. The industry consensus now: FM stereo is a nice plus. 
Initial impact will be felt in consoles, then in high-end table 
radios. When? Major shipments should start by October, but 
full impact isn’t expected until next year. A major factor: 
Broadcasters are moving cautiously. The industry is handling 
FM stereo two ways in consoles: (1) building in a multiplexed 
tuner which adds at least $30 to list or (2) as an accessory. 


Higher styling, better furniture, more speakers and a new 
price level keyed the 1962 stereo lines. Most majors, looking 
for volume between $150 and $300, are starting console lines 
at $149.95 (General Electric and RCA have all-wood consoles 
at $159.95.) Combos are more important and stereo-TV the- 
aters are taking over the high end of the business. In portables, 
some are even pushing stereo with manual changers at $39.95. 
The wattage race is abating and emphasis has shifted to more 
and bigger speakers. There are some new design wrinkles— 
a high-end two-tiered hutch (by RCA), a convertible hutch 
(by Phileo) and an on-the-wall console (by G-E). Reverbera- 
tion is still around, but only Motorola is keen about it. Three- 
channel reproduction still gets a play, too. 


Already ahead of last year’s record pace, radio sales could 
hit another high at the end of 1962—and with new low, low 
prices. In AM table models, virtually all the majors have 
turned up with three models listing under $20: A hot price 
leader generally followed by steps to $14.95 and $19.95. AM 
table lines are shorter and styling has been improved as the 
industry strives for a clear, concise look by using more finished 
backs and new materials. There’s price pressure in the boom- 
ing FM market, too, as the majors show up with more FM-only 
sets at $29.95 and AM-FM at $39.95. Slide rule dials are get- 
ting more play, so is wood cabinetry over $60. The industry is 
meeting Japanese competition with more six-transistor port- 
able units at $19.95. There’ll be more action in the $30-$75 
range with emphasis on styling and performance. Clock radio 
prices start at $19.95 and more full feature units at $24.95. 
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AHEAD 
IN THE NEWS 


WILL THE SOARING '60S SOAR? The outlook was more 


optimistic last week with these straws in the 
wind: 

Du Mont Emerson said its television and ra- 
dio shipments for June were the highest for any 
June in the past seven years. 

Magnavox split stock three-for-one and an- 
nounced sales increased about 20% in the first 
quarter of 1961, compared with the first quar- 
ter of 1960. 

Norge said August’s daily production rate on 
automatic washers would be boosted 23% over 
July’s and that September production would be 
38% above July’s. 

A report for the Foundation of Research in 
Human Behavior, written by William Butler, 
Chase Manhattan Bank vice president, said a 
4% gain for consumer durable goods—other 
than cars—was possible for this year. 

Frigidaire General Manager Herman F. 
Lehman said sales in June and July were “some- 
what better” than the company had expected. 

Gibson refrigerator shipments to distributors 
in June hit a 19-month high. Over-all June sales 
were 14% ahead of June, 1960, with each ap- 
pliance line showing an increase. ® 


A BOOST FOR FM STEREO may be the new broad- 


casting station equipment developed by Dynamic 
Corp. of America. Described as “instant switch- 
over” gear, the equipment will permit FM sta- 
tions to convert to FM stereo broadcasting with- 
out “down time,” the period when a transmitter 
must go off the air for conversion. € 


AMANA’S NEW CASEMENT AIR CONDITIONER can be 


installed without a kit, remodelling, cutting or 
welding. Following a trend toward easy case- 
ment mounting started by Emerson, the 9.5- 
amp, 6,600-Btu model 1000CA-2R will slide into 
place after you’ve knocked out a pane. 8 


AT THE CHICAGO SHOW Continental Merchandise, Jap- 


anese importers, showed up with prototype FM 
stereo adapter. Radio sits on it; will be made 
in Japan. Price not set, says Sales Manager 
Jules J. Jacobs. . . price to dealers on Columbia 
“Transistor Convertible:” $24.95 from Lord & 
Bond Corp., Chicago; old Columbia price sheet 
sold it for $35.97. “ 


SYMPHONIC BUYS HOFFMAN’S TV EQUIPMENT—tools, 


dies, engineering prints for 19- and 23-inch sets 
—will incorporate West Coast company’s manu- 
facturing, testing techniques and deluxe chassis 
in 1962 line. Samples of new symphonic line wil] 
be shown at Chicago Music Show this week, but 
full showing will come later, said President Max 
Zimmer. 

Hoffman equipment will be shipped to Sym- 
phonic’s plant in Lowell, Mass. . 











HIGH END OF Nine washers, seven electric dryers and five gas dry- 
’ ers comprise the new Frigidaire line. Top of the line 
FRIGIDAIRE Ss washer (left) has a six-position fabric selector and 


1962 LINE “baby care’ 


automatic soak cycle. High-end dryer 


eliminates excessive moisture and heat from dis- 
charged air, requires no venting or plumbing. 


Japanese Radio Prices: 
Can They Sag Lower? 


Japanese radio prices were sink- 
ing still farther into an apparently 
bottomless pit at the Independent 
Housewares Show in Chicago last 
week. 


The going wholesale price for fully 
equipped six-transistor units—in- 
cluding batteries, ear piece and car- 
rying case—was $10. Prices were be- 
ing quoted as low as $9. But there 
was doubt that everyone quoting $9 
could or would deliver. 

Eight-transistor prices were tak- 
ing a pounding, too, going anywhere 
from $13.50 to $18. 

At last summer’s show in Atlantic 
City, prices on the same six-transis- 
tor radios were approximately $15, 
and the low, low for distress mer- 
chandise was $12. Eights were going 
anywhere from $19.95 to $24 at At- 
lantic City in 1961. 


Here’s a rule of thumb you can use 
in gauging today’s wholesale market 
in six-transistor imports: 


$10 from smaller importers is com- 
mon for the leader model. 


$14 starting price from the better 
known, bigger Japanese importers. 


$18 dealer price from American manu- 
facturers on units which carry a sug- 
gested list price of $24.95. Dealer 
margins on American brands listing 
at $19.95 are about 20%. 


Prospects for more price cutting, es- 
pecially by smaller operators, are 
good now that Toshiba, one of the 
major Japanese brands_ imported 
here, has announced it will advertise 
a stripped six—no carrying case, ear- 
phone or batteries—for $15.95 in 
metropolitan markets starting in 
September (EM WEEK, July 10, p3). 

This move by Richard Stollmack, 
general manager of Transistor World 
Corp., which imports Toshiba, shook 
small importers at the Independent 
Show that are already operating 
with their backs against a low, low, 
$6 f.o.b. Tokyo price. They also were 
taking into account that some Japan- 


ese manufacturers, which are selling 
sixes for less than $2 to trading 
companies, are running out of room 
to maneuver. 

Now that Toshiba is in at $15.95, 
the pinch will be even tighter be- 
cause Stollmack’s basic thinking runs 
like this, he said: 

“We're going to enter the battle. 
We’ve got the largest and most 
varied line in the field. We can keep 
the dealer out of the rat race, but 
we'll give him tools for that, too. 

“And we can’t offer the 20-25% 
margins to dealers that the Ameri- 
can manufacturer is giving. Our 
price leader has to have at least 30% 
margin. And 37144% to 40% is nor- 
mal for the rest of the line.” 


Prices on imported tube radios headed 
down, too. Small five-tube AM mod- 
els were wholesaling anywhere from 
$6 to $7. Six tube AM-FM table 
models in plastic cases could be 
bought for $18.50. 


Here’s a sample of prices being quot- 
ed at the Independent Show: 

Trade Distributors of New York: 
Fully equipped six transistors start- 
ing at $9.75; seven’s at $12.50, 
eight’s at $14.50; seven-tube, dual 
speaker AM-FM unit for $24. 

Alco Sales Co. of Chicago: Sixes 
started at $10.90. Five-tube table 
models at $6.25 and $6.50. 

Omscolite Corp. of Philadelphia: 
Six transistors at $10.50; 11-trans- 
istor AM-FM portable at $39.95; 
seven-transistor pocket size alarm- 
watch unit for $21.95; eight-tube 
AM-FM in wood case at $19.95; 10- 
tube AM-FM in 20-inch wide wood 
case, two speakers for $34.95. 

Star-Lite of New York: Six-trans- 
istor radios (24 or more pieces) 
started at $10 (one to 23 pieces: 
$10.50). Five-tube table models: 
$6.50; six-tube AM-FM table model 
(24 or more pieces): $18.50. 

Realtone of New York: “Our low- 
est six goes for $11.90,” said Ely E. 
Ashkenazi, president, who is confi- 
dent better quality sixes will stabil- 
ize between $11 and $13 for the rest 
of the year. 
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it's BSR in CURTIS-MATHES ... 


Model 4327 


Stereo Hi-Fi Radio-Phonograph Console in Genuine Maple 
it's BSR in DECCA... 
a a 


dependable 


Stereo Hi-Fi Console in Mahogany, Wainut, Cherry : = 
it's BSR in EMERSON ... ; 


world’s favorite built-in changer 





builds your sales! Only changer that pre-sells the “packaged” hi-fi you feature, with con- 
sumer advertising in Life, Look, Post, Good Housekeeping and other leading publications! 


builds your sales values! Delivers the most dependable, service-free performance to cus- 
tomers for hi-fi combinations, consoles, portables! (This “550,000-play” BSR changer has 
now been lab-tested through one million consecutive perfect changing cycles! ) 


builds your profits! Cuts service costs, increases values, helps to widen markets and profit 
margins! “‘Millioneered” by uniquely simpler engineering . . . mass-crafted by new precision 
production techniques, under unsurpassed fidelity and quality controls, to deliver the best in 
changer performance! 


BSR MEETS THE HIGHEST STANDARDS OF FINE “PACKAGED” HI-FI 
® Plays at all speeds... plays all record sizes intermixed ® Light, skip-free tracking, as low as 
2% grams, protects both records and fidelity ... tone arm adjusts to all cartridge compliance re- 
quirements ® Hum-free, rumble-free shielded motor has extra power, precision balance, full rub- 
ber suspension ® Concentrically weighted, heavy turntable stops flutter and wow ® Completely 
tropicalized, humidity-proof ® Detailed specifications, service charts and parts list on request. 





Only BSR adds the sales-clinching prestige os 
of the Good Housekeeping guarantee. . . | Li FE LOOK | POST | 


aT OR p REFY 


ys sia 
Ay % 
= Guaranteed by ies : Portable Stereo Hi-Fi, 2 Extra Speakers in Separate Case 
Good Housekeeping ' 

Ly ~ ; 


\) 
C7 AS ApveRTistd were 


Mode! 78ACS 








see BSR in these famous lines 
and at the Music Show Chicago 
Suite 974W, Palmer House, 
July 16 through 20. 


Better 
Sound 


Reproduction 


n) CRAFTED IN GREAT BRITAIN BY BIRMINGHAM SOUND REPRODUCERS, LTO 
B R Distributed in U. S. by BSR (USA) LIMITED, College Point 56, L. 1, N. Y. 


in Canada: Musimart Ltd., 901 Bleury Street, Montreal 
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INTRODUCING! Finest furniture cabinetry values 
in genuine hardwood veneers and solids! 





ALL-NEW ZENITH 
ROYALCRAFT STEREO-'I79% 


The quality of Zenith sound reproduction! The beauty 
of Zenith fine furniture cabinetry! Priced for volume sales! 


Five magnificent models—all especially designed to accommodate new Zenith Stereo FM Radio Multiplex Tuners!** 


The all-new Royalcraft line reflects Zenith quality throughout! Premium compo- 
nents—carefully matched and precision balanced. Handcrafted construction—every 


connection wired and soldered by hand! And the eye-catching elegance of authentic | 
fine furniture cabinetry —5 magnificent models, all handcrafted from natural woods DURI NG THE MUSIC SHOW s 
and styled to complement the leading trends in fine home furnishings. It all adds Hear on-the-air DEMONSTRATIONS 
up to the greatest stereo value your customers have ever seen! of the new ZENITH STEREO FM 
Multiplex Radio System! 


Visit Zenith’s display in the Red Lacquer Room, 
: Section A, Palmer House Hotel 
Companion speaker detaches from front—can be placed 


: : : ‘ ot 5 
up to 15 feet from the unit. Plugs into earphone jack of Demonstrations July i6—1 P.M. to 5 P.M. 


ee . : . s ; July 17, 18, 19—9 A.M. to 6 P.M. 
many transistor radios to give big-radio tone. 4-speed a : 

a . & fv <=, —9 A.M. 
automatic record changer plays every size record. Two a July 20—9 A.M. to Noon 


acoustically-designed 6” speakers. The Collegiate, Model J 
HPS50, $99.50*. 


Another example of Zenith Leadership in Action! See it at the Music Show or your Zenith Distributor’s now! 


The quality goes in. 
before the name goes on 
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New Zenith Portable Stereo features exclusive transistor 
radio adapter for big-speaker sound! 





housewares 


From Chicago: Hot 
Electrics For Fall 


Except for the location, this sum- 
mer’s Housewares Show at Chica- 
go’s McCormick Place differed little 
from the one held last year at At- 
lantic City. 

Though this year’s buyers weren’t 
perspiring (McCormick Place _ is 
comfortably air conditioned), they 
were hot on the trail of the same 
electrics. Air purifiers, can openers 
and hair dryers were what they 
wanted most. In fact, everybody at 
the show was predicting that these 
products will be the hottest things 
in the business during the next six 
months. 


The big news in air purifiers is that 
both G-E and Westinghouse will be 
pushing their units heavily for the 
first time this year. G-E introduced 
its $59.95 unit at last July’s show, 
but didn’t emphasize it in 1960. This 
year, however, the story will be dif- 
ferent. 

The Westinghouse purifier push 
begins on Aug. 1, according to M. L. 
D’Ooge, Westinghouse product man- 
ager. The company will stress se- 
lective distribution to its distribu- 
tors. 

The logic behind the move, said 
D’Ooge, “‘is that not all kinds of re- 
tailers are willing to do the kind of 
job that’s necessary to sell puri- 
fiers. You’ve got to demonstrate 
these units if you want to sell them,” 
he stressed. “That’s why our pro- 
motional plans center around selec- 
tive distribution and a display set- 
up that will allow a dealer to show 
a potential purifier customer just 
exactly, what our unit will do.” 

Westinghouse plans to provide 
plastic display cases for the demon- 
strations. 

Air purifier manufacturers were 
all talking about the possibility of 
getting standards for the industry 
by next year. “We certainly need 
standards,” one manufacturer ex- 
plained. “There are too many units 
on the market now that claim to be 
able to clean air in a good-sized 
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room in 20 or 30 minutes. They’d 
be hard pressed to clean the air in a 
telephone booth in 24 hours. Maybe 
standaids will change all that.” 


“Can openers can't miss this year,” 
a Minneapolis buyer told EM WEEK. 
And just about everybody at the 
show agreed with him. C. W. 
Paulson, Westinghouse marketing 
manager, predicts that, “Can opener 
sales will be bigger than ever this 
year.” 

Can opener makers figure that the 
industry will sell between 1.8 and 2 
million units this year: In 1959 the 
industry sold 940,000 units. 

The price football game that has 
been played with can openers for the 
past year hasn’t caused too much 
concern among manufacturers or 
buyers. They feel that because most 
electric can openers are still bought 
as gifts, price isn’t a big factor in 
consumer thinking. 


“There will be more competition in the 
hair dryer business this year,” pre- 
dicts R. E. Morrill, vice-president of 
Landers, Frary & Clark, “but last 
year’s sales records will really be 
smashed.” 

This year, LFC will market a 
complete line of hair dryers under 
its Universal label as well as its 
Handy Hannah brand. But that’s not 
all. 

The company will take advan- 
tage of the retail drug distribution 
enjeyed by its new parent firm (J. 
B. Williams Co.) to get its line in 
the drug stores. “We feel that the 
retail drug store is an ideal outlet 
for hair dryers and we plan to make 
the most of it,’ Morrill stressed. 

Buyers were more than a little 
concerned about hair dryer prices 
for the second half. As one New 
York buyer summed it up, “Every- 
body—Sunbeam, G-E, Waring, Do- 
minion, Landers, and Dormeyer—is 
in the business now. When you get 
competition like that, you'll get 
footballing too.” 


Hoover’s Lark 
Weighs 7 Lbs. 


This lightweight vacuum cleaner, 
which weighs 7 pounds, is equipped 
with a floor and rug nozzle that com- 
bines a “floating brush,” flexible 
plastic “litter pickers” and high suc- 
tion. It can be used on all types of 
hard floors as well as rugs. 

The nozzle swivels so it can be 
used under low furniture and around 
table or other furniture legs. For 
caked dirt on bare floors, the brush 
can be locked in place by stepping 
down on a foot lever. 

The unit has a dual filter system, 
which combines a _ tightly woven 
cloth bag with a disposable inner fil- 
ter paper bag, and can be used wth 
throw-away bags or with cloth bag 
alone. 

The motor, operating at 20,000 
rpm on 275 watts, is cradled in soft 
rubber to eliminate vibration and 
provide quiet operation. 

Suggested retail price: $39.95. 

The Hoover Co., North Canton, 
Ohio. 





SEEN AT THE 


HOUSEWARES SHOW 


Foster’s Non-Stick Line 


The ChefMaster buffet, model 
511B, is one of six Teflon-coated elec- 
tric and non-electric items introduced 
by Foster. The 11-inch aluminum 
unit carries a suggested list of 
$16.95. A higher priced buffet, model 
511T, lists for $19.95. 

Other electrics are: an 11-inch 
skillet, model 511T, $18.95 and an 
11 x 17-inch griddle, model 520T, 
$19.95. 

Non-electric items are an 8-inch 
frypan at $5.95 and an 11-inch pan 
at $6.95. All items are equipped with 
wooden spatulas. 

Foster Aluminum Alloy Products 
Corp., 43-45 Pearl St., Forestville, 
N.Y. 


Ronson’s Shaver & Kit 


CFL 300 weighs 12 ounces and can 
be converted to battery operation by 
means of an inverter (EM WEEK, 
June 26, p7). Price: $29.95. 

Ronson Corp., 1 Ronson Rd., Wood- 
bridge, N.J. 


Titan’s Space Heater 


The Jupiter, model 138, offers a 
choice of 1,100 (3,780 Btu), 1,320 
(4500 Btu) and 1,650 (5,600 Btu) 
watts. Size: 173%, x 93% x 15%. 
Price: $29.95. Titan Sales Corp., 701 
Seneca St., Buffalo, N.Y. 


Dominion’s 1962 Line 


One of eight new and restyled 
items is the portable oven (shown 
above), model 2506, at a suggested 
price of $16.95. Other products are: 

Twelve-inch skillet, model 2260, 
with detachable control, $24.95. Sand- 
wich toaster-waffler, model 1219, at 
$18.95. Automatic popcorn popper, 
model 1711, 214 quarts, $9.95, and a 
restyled popper, model 1710, with a 
glass cover, $6.95. Oven-broiler, mod- 
el 2515, thermostatically controlled, 
$16.95. Restyled 4-10 cup coffee- 
maker, model 1612, with flavor se- 
lector, $14.95. Portable heater, model 
1535, $27.95; double burner table 
range model 1438, $24.95. Dominion 
Electric Corp., Mansfield, Ohio. 


Lincoln’s Ladder Stool 


Model 152, in enamel, retails for 
$8.98 (East) and $9.98 (West). 
Model 252, in chrome, retails for 
$11.98 (East) and $12.98 (West). 

Lincoln Metal Products Corp., 225 
42nd St., Brooklyn 32, N.Y. 


Westinghouse Vacs 


The Spin-Jet VC-30 with revolving 
brush (shown) in mocha and white 
is $79.95. The VC-20 canister in tur- 
quoise and white is $59.95. 

Westinghouse Electric Corp., Mans- 
field, Ohio. 


See page 33 for more Housewares Show news. 
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YOUR personal BUSINESS 


There are ways to save money during your vacation without cutting down 
on your fun. The best device is a carefully kept notebook: 

e Gasoline and sales taxes. State gasoline taxes can total 20% or more 
of your gasoline bill during a summer trip. You get a full deduction 
for these on your tax return, so be sure to keep a full record of your 
mileage and the taxes you pay in each state. Similarly, many states 
and localities have special sales taxes on merchandise, food and hotel 
lodgings, etc. You can deduct most of these taxes which in some states 
run as high as 5%. 

e Business conventions in resort areas. Just because a convention is 
held in a resort area, it doesn't mean you can't. deduct the cost of 
travel to and from the convention and your living expenses there. The 
only requirement is that your principal reason for attending is busi- 
ness. You must keep an accurate and separate record of your business 
expenses. Obviously, the costs of sightseeing and other personal 
items, such as the expenses of your wife and children who accompany 
you, are not business expenses. 

e Conventions of charitable and veterans’ organizations. As long as 
you attend these conventions as a delegate of your organization, you 
can deduct the costs of travel and your stay. The deductions are made 
as contributions and not business expenses. 

e Business entertaining at your summer home or club. Since the Treas- 
ury Department will question summer business entertaining and travel 
expenses to uncover any personal vacation costs, you must keep accu- 
rate records of your expenses and the names of business clients you 
entertain. 

e Bazaars and picnics. You can deduct as charitable contributions 
the market value of any goods or food you donate to a bazaar run by a 
church, school or other philanthropic organization. 


A A A 


Want to get tan without burning? Here are some conclusions from "Con- 
sumers Reports" about the process: 

e A burn is more likely at higher altitudes where the atmosphere is 
thinner. 

e Lightly overcast days don't mean you're shaded from the sun. This 
misconception has been corrected for the most part, but there are 
people who still get bad burns believing it. 

e Reflected ultraviolet light can be just as dangerous as direct. Wa- 
ter reflects many more UV rays than a green field; fresh-fallen snow 
(for you skiers next winter) reflects more than water. On a beach or 
in a boat, reflected UV rays can be intense enough to burn even if 
you're hiding under an umbrella. 






































on skin color, whether natural or acquired. 
@ Staying out longer in the sun doesn't mean you'll tan faster. Sun- 


tan reaction occurs in just half the exposure time that would be pain- 
ful. 





skin is safest early in the morning or after 4 in the afternoon. If 
not, you can begin closer to midday. The safest procedure is to take 
no more than a quarter-hour the first time. On subsequent days, ex- 
tend your exposure by quarter-hour increments. 

e The fastest way to tan is to go out every day and stay the maximum 
safe time. Then if you can tan, you will. If you can't, you won't—and 
no product applied to the skin will change the fact. 


AAA 


Reports that hepatitis is sometimes caused by eating raw clams need 
not mean that you have to give them up altogether. Dr. Luther L. Terrv. 
the head of the Public Health Service, says that most raw clams can be 
eaten safely. All clam-producing states have sanitary-control pro- 
grams and 22 times a year PHS publishes lists of certified shippers.. 
If you'd like to receive this list (sent twice monthly), write your 
regional PHS office. 


























“Al, this is terrific—where’d you get the dough to buy a summer cottage?” 


A DISTRIBUTOR SALESMAN 


Discourse 
‘Way Back In 
The Sticks 


Not all the sharp-shooters in the appliance 
business are big-time operators who chew. cigars 
and distributor salesmen into little bits inside 
their downtown discount house operations. 

You can search long and hard among the cut- 
throat Main Street merchants of any city before 
you will find a more deadly marksman than Elmer 
Stoneface, a cracker barrel New England dealer 
whose entire store would fit into the vacuum 
cleaner section of most retai! television outlets. 


He wears faded overalls and ankle-top shoes which 
creak and squeak when he walks. He likes to test 
tubes on the tube-tester while salesmen talk to 
him. To almost everything that is said to him by 
distributor salesmen—no matter how outlandish 
—he nods his head. The unsuspecting salesman 
soon gets the impression that he will be able 
to sell Elmer the Brooklyn Bridge or a carload 
of round-tube television sets. 

After a while Elmer stops testing tubes. He 
squints at the salesman. He starts to scratch the 
back of his head. He reaches for the catalog 
showing the different television models which the 
salesman has been using. 

“Do these sets have click tuners?” 

While the salesman stammers, Elmer tries 
another preliminary skirmish: 

“Who makes your stagulated trifumes?” 

Now the salesman’s eyes are suspicious. 

“You don’t know much about your own sets, do 
you?” Elmer throws another barb. 

“What’s the price of this set?’ He points to 
the leader model in a 19-inch portable. 

The salesman starts to pull a pink sheet from 
the back of another catalog. 


“‘No. Not the pink sheet,’’ says Elmer. “Il want the 
green sheets, with the key dealer discount off of 
that.” 

“This,” says the salesman handing the pink 
sheet to Elmer, “is my best price.” 

Elmer takes one swift, all-encompassing glance 
at the sheet and then opens a roll-top desk burst- 
ing with paper. He snakes his hand under the 
mountain of paper and pulls out a newspaper ad 
featuring the same set with a sale price $5 
under the pink sheet. 

““Ain’t learned yet how to sell for retail at less 
than I paid at wholesale and still make a profit,” 
says Elmer waving the ad in front of the sales- 
man. “So s’pose you gave me that green sheet 
of yours and I’ll give you this ad.” 

The salesman hesitates. 

“T’ve got a motel deal cooking,” says Elmer, 
who has now resumed his tube-testing. 

“How many pieces?” 

“Fifty.” 

There is a delicious silence on the air. 

“’Course, 50 is just the beginning,” Elmer 
pauses to shake a dark-looking tube. “They’ll 
need another 75 when the other units are com- 
pleted.” Silently the salesman exchanges a green 
sheet for the newspaper ad. 

In no time at all, Elmer gets the salesman to 
agree to a special price even below the green 
sheet’s key dealer discount in exchange for order- 
ing all 125 sets at one time. Then in quick suc- 
cession, he also gets the salesman to concede a 
six-month free floor plan—renewable; a freight 
allowance; another discount for not using ad- 
vertising; a free neon sign, and 5,000 mail bro- 
chures at no charge. 

“Shucks,” says Elmer poking a long straw 
between his front teeth, “I wish I knew how to 
buy right like them city slickers in New York.” 


ABOUT THE AUTHOR—The creator of this column 
is a well-known distributor sales manager, who, 
for obvious reasons, doesn’t want to be identified. 
His free-wheeling comments will appear here 
each month. 
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WEBCOR ANNOUNCES a new American-made quality tape recorder 


UNDER *100 


Meet the new Webcor Compact DeLuxe—and you'lllookno —_— reels. Complete with full fidelity dual track recording WEBCOR 
more at sub-standard models. Webcor has finally head, monitor-tone control, record safety lock, volume is BU i LT 
smashed the $100 barrier on quality American-made control with record level scale, high fidelity speaker, wide- 

tape recorders—long considered the breakthrough price range ceramic mike, and multi-purpose input and out- ge eeeetee 

for mass movement. This Webcor is built to record and put jacks, including one for slide projector synchronizer. 

play back at two speeds—3% and 714 ips—onall size tape ‘Nuff said? 


CALL YOUR WEBCOR DISTRIBUTOR TODAY! 


with an ear to the future 
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WILCOLATOR BALLYHOOED ITS NEW GAS OVEN CON- 


TROL as “the most revolutionary advance in gas 
range cooking in the past 25 years.”’ With it, the 
homemaker can put a frozen roast in the oven, 
choose a fast or slow defrost, cook the meat and 
then hold it at a desired temperature until serv- 
ing. The company even has a fan which cools 
the roast quickly. s 


HIGHER PRICES FOR GERMAN RADIO IMPORTS are 


in view. The new West German radios average 
between 10% and 15% higher in price than 
those produced last year. The reason: Higher 
wages in German industry and the need for a 
greater variety of models which results in small- 
er production of an individual model and higher 
manufacturing costs. Changes this year are pri- 
marily in circuitry and case design, which is 
showing a trend toward flat shapes for book- 
case installations. a 


SIGN OF THE TIMES: Sylvania Electric Products, Inc., 


will close down its Shawnee, Okla., receiving 
tube manufacturing plant over the next six 
months. One of the main reasons: Increasing use 
of transistors and other semi-conductor devices 
in electronics. The company, a division of Gen- 
eral Telephone and Electronics Corp., has four 
other receiving tube plants where it says it is 
able to manufacture electronic tubes in less 
plant space. * 


CANADA’S NEW EMPHASIS ON EXPORTS will be under- 


scored at the Music Show this week when Do- 
minion Electrohome Industries, Ltd. introduces 
its stereo, high fidelity, radio and television lines 
into the United States for the first time in the 
company’s 54 years. The drive for more exports 
is one of Canada’s answers to increasing unrest 
among the United States’ northern neighbors 
about U.S. “dominance” in the Canadian mar- 
ket place. a 


“LOOK’S’”’ ANNUAL STUDY of major and small appli- 


ances shows that the lion’s share of the top of 
the line major appliance market is going to con- 
sumers whose average income is less than 
$7,500 a year. a 


THE SUN POWERS A NEW RADIO introduced by Hoff- 
man Electronic Corp. The nine-transistor port- 
able uses solar cells. It also has supplementary 
batteries for indoor and night listening. Sug- 
gested retail price: $49.95. * 


END OF RETAIL STORES IN 50 YEARS was predicted 


by Howard Abrahams, vice president of the 
Television Bureau of Advertising, before the 
convention of the National Retail Merchants 
Assn. A customer of the future will be able to 
select merchandise by television and push a but- 
ton which sends it to her from a warehouse cen- 
ter. e 





a 
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Questions were left unanswered at the showing of Toyo’s ‘‘new”’ color TV tube. Un- 
invited experts viewed the publicized ‘‘breakthrough”’ with jaundiced eyes. 


Color TV ‘Breakthrough’ 
Stirs Japanese Mystery 


There was Oriental mystery. And 
there was even espionage in Japan 
last week. But the sibilant rumors 
that hissed through Japanese elec- 
tronic circles weren’t the heralds of 
some new international crisis. They 
concerned color television. 


Center of the controversy was the color 
television tube shown June 29 by 
Toyo Electric Co. Toyo claimed it had 
a technological breakthrough on its 
hands (EM WEEK, July 3, p4). Ata 
showing for the press and stock mar- 
ket people, Toyo demonstrated a 14- 
inch tube that it claimed needed no 
shadow mask. Toyo said the tube was 
coated with rare gases and “special 
metal.’”’ Changing voltages were sup- 
posed to stimulate the color effects. 


Few technical details were given and 
no experts on color were invited. 


The story leaked in advance, though. 
Some technical experts had managed 
to slip in. That’s when the trouble 
started. One color authority, Yuro 
Otobe, examined the tube and said 
later, “I’m confident that there is 
nothing new about Toyo’s new tube.” 


“Impossible” was the cry from a num- 
ber of quarters. Experts said that 
the few details announced by Toyo 
were technical nonsense. 

But Toyo took the charges in its 
stride. ‘People must wait,” a spokes- 
man said, “until we come out with 
all the technical information about 
our new product.” 








Will The Administration 
Back The Douglas Bill? 


Senate hearings open today on a 
bill introduced by Sen. Paul Doug- 
las (D-IIll.) which would force mer- 
chants to detail full interest charges 
on credit purchases. 

Extent of administration support 
for the measure was not fully 
worked out last week. But a couple 
of things are certain: The Com- 
merce department, the Small Busi- 
ness Administration and other agen- 
cies will offer enough backing for 
the bill. And so it must be consid- 
ered a serious piece of legislation. 


The bill would require retailers and 
lenders to list two items in transac- 
tions with their customers: (1) full 
finance charges would have to be 
distinctly separated from the cost 
of the item; and (2) the simple an- 
nual interest rate would have to be 
set forth. Douglas’ legislation would 
apply to all regular lenders, but 
mostly to small loans, installment 
purchases, and home mortgages. 
It’s too early to make any precise 
estimate of what chances the meas- 
ure has. It is currently before a 
subcommittee of the Senate Banking 
and Currency Committee, where, as 
it happens, the recent election of 


Sen. John G. Tower (R-Tex.) may 
increase chances it will never even 
reach the floor. 

Tower’s defeated opponent, Wil- 
liam A. Blakley, was a democratic 
member of Banking and Currency. 
Some Senate Republicans’ think 
Blakley’s seat on the committee 
should be taken by a member of 
their party. If this happens, the pro- 
portion of Democrats and Republi- 
cans on banking and currency sub 
committees could change. If an ad- 
ditional Republican comes to the sub- 
committee, the bill could be snagged. 


The administration will back the 
bill in principle. The Council of 
Economic Advisors, for example, 
will issue a report backing the meas- 
ure as a stabilizer of consumer 
credit, a demand stimulant in re- 
cessions and a demand depressant in 
boom times. 

The most important question 
now: Will the administration sim- 
ply give Douglas tacit support and 
let him carry the ball? Or will it 
put up an active fight for passage? 
Right now, the odds are the admin- 
istration will not back the Douglas 
measure to the hilt. 
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MUSIC SHOW 

WHAT’S NEW IN MUSIC? For an an- 
swer to this question, don’t miss the 
next issue of EM WEEK when we'll 
give you a pro’s-eye view of the an- 
nual show in Chicago where the 
trends in TV, stereo and radio go on 
display. 
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YOUR GREATEST ASSET IS OUR QUALITY PERFORMANCE! 
ALMOST 


1 OUT 


Model UW-90 


New RCA WHIRLPOOL 


models with all these features 
that help you sell more! 


Wringer washers are completely modern . . . and there’s 
a big market for them. In fact, surveys show that such 
conventional types (not automatics) made up nearly a 
quarter of all 1960 washer sales! And a good percentage 
of this volume can be credited to the long-famous 
RCA WHIRLPOOL wringer washer line. Every one of the 
four new models is an engineering triumph, in tune with 
modern demands; with advanced features that take the 
work out of washdays and really appeal to the many 
loyal wringer users. Get your share of this big “‘extra’’ 
market . . . with the new line of RCA WHIRLPOOL wringer 
washers. Ask your distributor for details. 


Join up! ... it’s easier to sell RCA WHIRLPOOL 
than sell against it! 


- al 


CORPORATION 


ADMINISTRATIVE CENTER, BENTON HARBOR, MICHIGAN 


Manufacturer of RCA WHIRLPOOL Automatic Washers e Wringer 
Washers e Dryers e Washer-Dryers e Refrigerators e Freezers 
Ice Cube Makers e Ranges e Air Conditioners e Dishwashers 
e Food Waste Disposers e Dehumidifiers « Vacuum Cleaners. 


Use of trademarks (4 and RCA authorized by trademark owner Radio Corporation of America 





WRINGER 
WASHERS 


Exclusive Surgilator® agitator... creates 
“millions” of swirling water currents 
that surge through fabrics to remove 
even deep-down soil with gentle, yet 
thorough action. 





Automatic electric timer starts washer, 
provides up to 20 minutes of washing, 
then shuts machine off automatically 
at pre-set time. 





Efficient new filter attaches to tub wall, 
“strains” out lint as water swirls 
over lint-collecting “‘steps”. Easy to 
clean; just snap off and rinse. 


Plus . . . full-view wringer with 3” 
soft-rubber rolls and automatic pres- 
sure control . . . high-speed drain 


‘pump...double-wall tub construction 


. sturdy one-piece mechanism . . . 
and many more outstanding features. 





? erfect F it - - « with its industry, with its readers. Every Monday 
EM WEEK delivers the industry’s story... your story... to the heart of the 
market—the buying/selling dealers. These are the dealers selling over 92% of the 
appliance-radio-TV volume* regardless of the business climate. And when they 
sell, they in turn must buy. When you want your products to be part of this 


buying/selling action, you use the one magazine that fits its industry and 
readers best... 


ELECTRICAL 


MERCHAND/S/N 
WEEK 
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‘Latest US Census Report states that 
21,088 appliance-radio-TV dealers in busi- 
ness more than one year did 92.6% of the 
volume. 

Latest ABC statement shows that 30,070 
paid subscriptions go to appliance, radio, 
TV dealers, including department stores, 
utilities, contractor dealers and furniture- 
appliance stores. 1960 Dealer Profile shows 
that EM WEEK has over 20,500 dealer 
subscribers in this heart-of-the-market 
group. 











TV From Westinghouse: 
Furniture Gets The Play 


Furniture and still more furni- 
ture, a push on table models and 
some technical innovations keyed the 
1962 Westinghouse television line 
introduction this week at the Music 
Show in Chicago. 

Already strong in furniture and 
styling, Westinghouse was offering 
a wider selection than ever before, 
said J. J. Eagan, product manager 
of TV and stereo. 

The TV line comprises seven 19- 
inch portables; six 19-inch compact 
Trendsetters; eight 23-inch table 
models, and 17 23-inch consoles. 


Westinghouse’s big new features 
appeared in table models where the 
company came up with “instant on” 
and “mobil sound.’ With “instant 
on,” available in a 19-inch Trendset- 
ter (P3323), the viewer can get im- 
mediate picture and sound. To do it, 
Westinghouse keeps filaments in the 
set going continuously at half-heat- 
er power and claims this improves 
component and tube reliability. 

With “mobil sound,” which comes 
in another 19-inch Trendsetter 
(P3463) at $279.95, the viewer can 
use any AM radio as a sound source. 
All you have to do is turn a special 
dial on the back of the TV set to a 
clear channel and from across the 
room you can tune your radio to the 
television sound. 

Styling and color key Westing- 
house’s bid in the 23-inch table busi- 
ness. Here, the company has come 
up with a series in “house and gar- 
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NEW SALES 


THIS SECTION CAN BE 
ECONOMICALLY USED FOR: 


MORE SALES— 
MORE PROFITS 


A special classification for manu- 
facturers desiring advertising in 
space smaller than the minimum 
run-of-book display space. The 


| to 6 inches. 


REACH ALL BUYING INFLUENCES 
RATES-————ON REQUEST 


den” colors (gold, white, red and 
blue), all in metal cabinets, and with 
matching bases in complementary 
colors. 

New features in 23-inch units in- 
clude brighter picture, full keyed 
A.C.G. 


In stereo consoles, wood and styl- 
ing get a big play, too. Available in 
four furniture styles, the stereo line 
gets full styling treatment on such 
details as wood, finishes, leg, trim, 
hardware and grille cloth. 

The company will offer four new 
AM-FM units in wood cabinets and 
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Westinghouse’s new “mobile sound” 19-inch Trendsetter carries a $279.95 list price 


four speakers starting at $199.95. 
An AM-FM radio and five speakers, 
including a 12-inch bass unit, group 
(the M-1800 series) comes in at 
$249.95. FM multiplexing will be in- 


cluded as a plug-in accessory for 
about a $30 add-on in the AM-FM 
series. A new M-1420 series with 
multiplexing built-in will be avail- 
able in September. 
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FASTEST 70 BOTH COASTS 














Over 62 years of de- 
pendable ON-TIME 
Freight Forwarding 


Service. 

We welcome your 
Pinel PROMPT DANY PICKUP 
snqutry. end DELIVERY 
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GRuNDIG & Gao dazzles the Music 
Show at Booth 410 with another SMASH HIT! 


ALL-NEW STEREO SIXTIES 


Show- Case Colboci0ore” 
featuring MULTIPLEX HM! 


Beauty and brains! Feast your eyes on smart, pace-setting, clean-lined styling, alive with the provocative 
charm of Black Forest walnut. Meticulous high polish or satin finishes that uniquely set every model apart 
from the crowd in the tradition of old-world craftsmanship. But the beauty is more than skin deep... 

















Available right now with every ‘‘Show-case Collection’”’ stereo console . . . the greatest advancement in 
high-fidelity radio listening since FM itself! Every unit can be delivered now with multiplex installed—no 
modification needed! And, of course, only Grundig-Majestic offers the fabulous Multisonic Tone Controls 
for unmatched personal listening pleasure. 








MODEL SO-260—FM-AM-SW, available with FM STEREO MULTIPLEX BROADCAST ... 
4-speed stereo phonograph with diamond needle . . . built-in reverberation . . . provision 
for TM-45 tape deck . . . Black Forest wainut cabinet. 





MODEL SO-205 
Consolette— 
FM-AM-SW, 
available with FM stereo 
multiplex broadcast 
...4speed stereo 
phonograph . 


MODEL SO-220—FM-AM-SW, 
available with FM stereo 
multiplex broadcast . . . 
4-speed stereo phonograph 


MODEL SO-290—FM-AM-SW, available with FM stereo 
multiplex broadcast .. 4-speed stereo phonograph 
with diamond needle . built-in reverberation .. . 
Provision for TM-64 tape deck 











MODEL TK-1 ‘‘ATTACHE'’— 
Luxury all-transistor p 
tape recorder, completely battery 
operated, record-level indicator. 


MODEL TK-45—new 4-track, 3 
speed tape recorder. Records and 
plays back mono or stereo 


“ROADMASTER’’—new portabie/ 
ortable car AM-FM-SW-Marine Band radio, 
complete with car-mounting kit 
and power pack. 


MODEL 4192—FM-AM:Short Wave 
radio with multiple speaker sys- 
tem for stereo. Available with FM 
stereo multiplex broadcast. 





Reps... Salesmen! 
Some territories still available. 


INTERNATIONAL SALES 


division of THE WILCOX-GAY CORPORATION 


743 N. LaSalle St., Chicago 10, Illinois » 75 Sedgwick St., Brooklyn 31, New York Contact us immediately. 
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PANASONIC sets that provide performance measurably supe- 
rior to sets of similar size, regardless of number of transistors. 


PANASONIC AM/Marine Band radios ideal for use on boats or 
beach; AM/Short Wave radios for clear worldwide reception. 





] and SOME Tear’ oR 


T-13—Tiny Pocket Portable With 
Big Set Sound 


6 transistors plus 1 diode The 8% oz. (com- 
plete with 9-volt battery) beauty that 
out-performs all other miniatures. 
Power-packed. Gives strong, clear recep- 


tion. $24.95 





Outstanding Power and Excep- 
tional Sensitivity 


T-22M Standard-Broadcast and Marine Band 
T-22U Standard-Broadcast and Short Wave 


8 transistors plus 2 diodes Features magic 
‘‘meter’’ tuning dial for easy tuning and 
sharp selectivity. Picks up even weak 
signals and brings them in clear and 
sharp. 34%” PM dynamic speaker. 


$54.95 





T-50—Absolutely the Finest ‘‘6”’ in 
the World 


6 transistors plus 2 diodes Pocket portable 
with 2%” PM dynamic speaker that pro- 
vides big set tone. Selectivity outstand- 
ing. Large dial for quick, easy tuning. 


$29.95 








T-7 — Tiny Miniature of Highest 
Performance 


7 transistors plus 2 diodes Only 6-4/5 oz. 
with battery, this mighty mite gives mar- 
velous tone and performance. Sliding 
dial for fast sharp tuning. $29.95 
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Slim-Line Set Provides Dynamic 
Performance 


T-41M Standard-Broadcast and Marine Band 
T-41U Standard-Broadcast and Short Wave 
8 transistors plus 2 diodes Tone and clarity 
astonishing for set so slim and tiny. 
Gives power-packed performance on 


penlite batteries. Provides magnificent 
coverage. Exquisite, luxurious jewel-like 


Most Extraordinary 3-Band 
Transistor Set Ever Offered. 











T-66 Standard-Broadcast / Short Wave / Marine Band 


8 transistors plus 2 diodes Provides big, 
gloriously clear sound. One of the most 
beautiful portables in the world. Finest 
wood cabinet, laminated for all weather 
protection. 





T-59 — Pocket Portable Provides 
Remarkable Clarity and Fidelity 

9 transistors plus 1 diode Fantastically 
powerful pocket miniature. Features 
unique tone-control that balances highs 
and lows. Slide dial for fast tuning. 


$39.95 











DT-495 — Cordless Table Totable 
With Amazing Tonal Quality 


6 transistors plus 3 diodes Powerful 4” PM 
dynamic speaker gives clear highs, deep 
and solid bass. All purpose set plays for 
months on 4 ordinary flashlight bat- 


teries. $34.95 






































Cordless Table Totable Provides 
Console-Like Performance 


T-70M Standard-Broadcast and Marine Band 
T-7OU Standard-Broadcast and Short Wave 





8 transistors plus 2 diodes World's finest 
performing aill-transistor portable table 
model provides outstanding reception. 
Elegant styling. Extra powerful. Oper- 
ates for months on low-cost batteries. 


$59.95 
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PANASONIC models that are the ultimate in styling combined 
with advanced engineering for superior level of performance. 


greatly respected name for Matsushita’s high fidelity 
loud speakers, endorsed by America’s hi-fi enthustasts 
since 1955, has been given now to Matsushita radios. 


¢ Realistic prices that move merchandise, protected | component, circuitry-for-circuitry, sound-for-sound, 


or dollar-for-dollar. 
Yes, the switch is to PANASONIC by Matsushita 
because it’s the line that smart, keen buyers recog- 


to guarantee your margin. 

¢ Limited number of selected quality dealers in each 
market —sold directly. 

e The finest transistor sets you or your customers nize as the one on which they can build a healthy 


ever heard. Absolutely unmatched component-for- — businéss—with a real future. 


PANASONIC AM/FM Table Models that provide remarkable 
clarity of sound, true fidelity of tone over entire audio range. 








“Portalarm” T-92 — Tiny New 7- 
Jewel Watch Alarm Radio 


6 transistors plus 1 diode Exquisite as a 
jewel, Portalarm combines a powerful 
high performance transistor radio with 
a 7-jewel watch, which automatically 
turns radio on or off. $49.95 


748 — AM/FM Table Radio That 
Gives Big, Gloriously Clear Sound 
Clean, simple design. Precisely engi- 
neered for advanced FM circuitry. Gives 
strong distortion-free signal. $39.95 





T-30—Amazing, Ultra-Powerful 
FM/AM Set 


9 transistors plus 6 diodes Unique* set that 
provides fantastic reception. 


*Unique because the T-30 (and T-35) 
are the only FM/AM radios in the world 
with ultra-powerful panasonic transis- 
tors, an exclusive development designed 
and engineered for advanced FM cir- 
cuitry. 


730 — AM/FM Table Model Pro- 
vides Amazing High Fidelity Per- 
formance 

Magnificent tone fidelity and purity of 
this set must be heard to be believed. 
Unquestionably, one of the most sensa- 
tionally performing AM/FM table 


models. $59.95 








T-35 — The Ultimate in FM/AM 
Portables. 2 Hi-Fi Speakers 


10 transistors plus 7 diodes Provides mar- 


782—High Fidelity AM/FM Set In 
Lovely Wood Cabinet 











SPT-641 — Extension Speaker for 
Extra Listening Pleasure 


Attaches to any PANASONIC radio. 
Gives big, beautiful tone. You get loud, 
clear, and truly satisfying music from 
the 6” x 4” speaker. Modern design. 
Black plastic with gold trim. $7.95 


velous fidelity and purity of tone. Mag- 
nificent design. Unique features include 
panasonic transistors, dial light, auto- 
matic aerial, magic ‘‘meter’’ tuning. 
A.F.C., separate tone control. $99.95 





Beautifully ‘styled. Sensationally per- 
forming. A.F.C. Separate tone control. 
Magnificent cabinet of hand-rubbed fine 


hard wood. $69.95 





720 — AM/FM Clock-Radio That 
Gives Marvelous Reception 


Magnificently styled clock-radio that 
also provides superb AM and FM per- 
formance. Full feature, fully automatic 
Telechron movement. Luminous clock 


hands. $49.95 
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See the first showing of all new line at Music Show 
Room 923W and 924W, Palmer House, Chicago, July 16-20 





Matsushita Electric Corporation of America 
41 East 42nd Street, New York 17, New York eMUrray Hill 2-6244 
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Selected List Of Music Show Exhibitors 


COMPANY ROOM 
ALLEN ORGAN CO., INC 636 
AMERICAN AUDION CORP. 604 
AMERICAN ELITE, INC. 921-W-922W 
THE AMPEG CO., INC. 820 
ARVIN INDUSTRIES, INC. 955W 
AUDIO INDUSTRIES, INC. 969-970 
AUDIOTEX MFG. CO. (DIV. G. C. 

TEXTRON ELECTRONICS) 916 
BELL SOUND DIVISION, THOMPSON 

RAMO WOOLDRIDGE 950-952 
BIRCH PHONOGRAPHS 

BY BOETSCH BROS. 910-911 
C. BRUNO & SON, INC. 847-849 
B.S.R. (U.S.A.) LTD. 974W 
BULOVA WATCH CO., INC. 946 
CAPEHART ‘CORP. 409 
CLAIRTONE SOUND 

CORP. LTD. 948wW-949W 
CONN ORGAN CORP. 676-678 
CONSOLIDATED SEWING 
MACHINE CORP. 975 


CONTINUED FROM PAGE 3 


COMPANY M 
CONTINENTAL MERCHANDISE 
Co., INC. ..958 
THE DANELECTRO CORP... 806 
DEAN ELECTRONICS CORP... 904 
DELMONICO 

INTERNATIONAL 918-920 
DOMINION ELECTROHOME 

INDUSTRIES LTD.... 929W-930W-931W 
DYNAVOX CORP. 903 
ECCO-FONIC, INC. 974 
ELECTRA-CHORD 

(WOOD & BROOKS CO.) 748-749 
ELECTRO MUSIC 660-661 
ELECTRO-VOICE, INC. 789-791 
ELECTROTONE CORP. 619 
ESTEY ELECTRONICS, INC. 644-793 
FISHER RADIO CORP. 941W-942W 
FOLKWAYS RECORDS 914 
FUJIYA CORP. LTD. 966W-967W 
GENERAL DYNAMICS/ELECTRONICS 

(STROMBERG-CARLSON) 406 


COMPANY ROOM 
GENERAL ELECTRIC 

co. VICTORIAN ROOM SEC. ‘‘B”’ 
GENERAL MAGNETICS & 

ELECTRONICS, INC. ve 944 
GLASER-STEERS CORP. 934W 
HAMMOND ORGAN 

co. PDR 15-PDR 16 
HARLIE TRANSISTOR 

PRODUCTS, INC. ............ .971 
GUY HOBBS, 956-957 
IDEAL MUSICAL 

MERCHANDISE CO.........................825 
JAY ELECTRONICS, INC. 968W 
KALO MFG. CORP. ....908 
KENWOOD ELECTRONICS | 965 
ALFRED KNIGHT, LTD. errr £ 
KOSS, INC. ; 945 
G. LE BLANC CORP. 888 
LOWREY ORGAN CO. 681-685 
THE MAGNAVOX CO. PDR 17-PDR 18 
MAGNUS ORGAN CORP. 622 
MITCHELL DIVISION OF ELCO 

ELECTRONICS, INC. 973 
MAJESTIC INTERNATIONAL SALES....410 
MAJOR ELECTRONICS CORP. 903 
MATSUSHITA ELECTRIC CORP. 

OF AMERICA 932W-933W 





COMPANY ROOM 
MOTOROLA CONSUMER 

PUMRPEPEPAP EG) (CEM Ue 50 scseciecscescveranee 413 
NORTH AMERICAN 

PHILIPS CO., INC.........................908W 
OLYMPIC RADIO & 

PEEING, assisssscessscsescssees 401 
ORGANAIRE, INC. 643 
ORGAN CORP. OF AMERICA... 624 
PENTRON ELECTRONICS 907W 
PETELY SALES CORP. 920W 
PHILCO CORP.. 411-412 
PICKENS RADIO CORP. 917 
PILOT RADIO 

CORP. VICTORIAN RM. SEC. ‘‘A”’ 
PRODUCTS OF PROGRESS, INC... 939W 
RADIO & TELEVISION 

EQUIPMENT CO. 865 
RADIO CORP. OF AMERICA PDR 14 
REALTONE ELECTRONICS CORP.......948 
ROBERTS ELECTRONICS, INC. 959 
ROXY ORGAN CORP. 628 
SCOTT RADIO a INC... 954 
SHURE BROS., 951W 
SONY CORP. OF NAMERICA 968 
SPICO ELECTRONICS, INC. 

(DIVISION OF SPIRLING PROD.)..959W 
STARLITE MERCHANDISE CO. 947 
STEELMAN ELECTRONICS, INC. 974 
STERLING HI-FIDELITY, INC. 957W 
MATTHEW STUART & CO., INC...... 938W 


SYMPHONIC RADIO & ELECTRONIC 

CORP. RED LACQUER ROOM 

SECTION “‘B” 

UROPA INTERNATIONAL, INC. 933W 
TELETONE CO. OF AMERICA 905W 
THOMAS ORGAN CO. (DIVISION OF 

PACIFIC MERCURY EL.) 640-641 
TRANSISTOR WORLD CORP.— 

TOSHIBA 912-913 
UNIVERSAL OF HIGH 

POINT, INC. 901W-962W-963W 
V-M CORP. 407 
VIDEOLA-ERIE CORP. 408 
W. W. ORGAN CO. 605 
WATERS CONLEY CO., INC...944W-946W 
WEBCOR SALES 

CO....RED LACQUER ROOM SEC. ‘‘C”’ 
WESTINGHOUSE ELECTRIC 

CORP 404-405 


976W 
DAVID WEXLER & CO. 810-811-812 
WICKS ORGAN CO., 
INC. 777-781-782-786 
YAMAHA INTERNATIONAL 
INDUSTRIES, USA 712-713-625 
ZENITH SALES 


MOV E 


Craig’s Companion AM-FM portable radio. 
Designed to meet a trend and build traffic 
for you. Suggested list—$79.95. 


WITH 


WESTREX CO., ALPINE 


a, . RED LACQUER ROOM 
& é 

Craig’s 500 table model AM-FM radio. Dis- SEC. 
tinctive wainut cabinet. Superb tone with 
‘Magic Eye’ tuning. Suggested list—$89.95. 








EASTERN HOUSEWARES BUYERS 


EVERYTHING NEW 


in housewares merchandise— 
ready for your fall and holi- 
day buying. Just a single NEW 
item will make it profitably 
worthwhile for you to attend 


Attend 
EASTERN 
HousEWARES 
SHow 


a true 


Craig’s 390 table modei AM-FM radio. 
Striking dark blue and white plastic. Two 
5” speakers give top quality. Suggested 
list— $59.95. 


housewares show for the 


in its number one market 


Craig’s TR-403 2-speed transistor tape recorder. A real 
profit producer. Fully equipped. Top quality. Suggested 
list—$139.95. 


CRAIG PANORAMA ANNOUNCES A 


Gold Medal Quality marks this top performing 
NE WW sales line. Backed by an aggressive merchandis- 
PROFIT 
LINE 


industry ... 


NEW YORK COLISEUM 
AUGUST 7-10, 1961 


SPONSORED BY 


Craig's 60 6-transistor miniature radio. 
Colorful, smartly styled, designed for 
today’s moderns. Fully equipped. Suggested 
list— $24.95. 


DEPARTMENT OF COMMERCE & 


ing program of dealer and distributor promo- edit 


EVENTS, 
tions, Craig’s line of pocket radios, portables, THe Crry oF New York 


table models and transistor tape recorders are - 


EASTERN HOUSEWARES SHOW 


28 East Jackson Boulevard 


designed to sell—build profits for you. Craig 
Panorama is a sales-minded organization with 
a personal approach to your problems. Your Chicago 4, Illinois 

WEbster 9-0980 


Craig’s T-22U or T-22M 2-band portable 
radio. Either way, AM plus Marine or AM 
plus Short Wave, this will please the 
sports-minded. Suggested list— $59.95 e 

New York Office: 75 East 
New York 22, N. Y. 


first inquiry will prove it to you. Phone: 
Fifty Fifth St. 


Phone PLaza 5-1123 


Gold Medal Products from 
CRAIG PANORAMA, INC. 
5290 W. WASHINGTON BLVD., LOS ANGELES 16, CALIFORNIA 
Subsidiary of Craig Corporation, Inc. 


Hall-Erickson, Inc. 
(formerly A. B. Coffman Associates) 
Show Managers 
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Gentlemen: 


Briefly, we are one of the three largest 
Japanese electronics manufacturers with 80 
years experience. 

Without using hilarious advertising phrases, 
we are confident that upon inspection of 
our products you will readily agree that 
they are the finest available at anv price, 
yet N.E.C. prices are much more cojnpeti- 
tive than those of any other well known 
brands. 


We are now seeking qualified distributors 
in key territories west of the Mississippi. 


Hi-Style lual face Six 
Transistor Pocket ode! 
NT-625 in exciting colors 
of Black, Ivory, and Cor 
d Performance unsur 

Gift packed with 


Jewe of a Compact 
t Pocket Six Tran 


tor Me 
sensitivity for top 
tion. Complete with 
accessories in attractive 
gift package 


2 Band & Transistor with Tuning Indicator—-Model NT 
SS0OA covers BC 535 305 /S, SW-A 3.9-12 MC/S, 
Model NT-880M covers 535-1605 KC/S, MB 1.7-4.6 
MC/S. The exclusive feature is a built-in indicator for 
best tuning on standard or short wave listening and 
battery life. Top Quality 


AM/FM High Quality 10 Transistor—-Model NTF-1001 
A specially-designed convertor circuit for FM a 4 
speaker with extra tone quality, large tuning dials 
sh buttons are just a few of the features that make 


NTF-1001 a hit 


Mini-Recorder RMT-300S—A 2 speed transistor portable 
tape recorder with features you would normally expect 
to find on more expensive units. An example of ‘“‘more 
for the money’’ with NEC products 


NIPPON ELECTRIC CO. *».§ 


606 S. Hill Street ° Room 919 
Los Angeles 14, California 
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CASWELL SPEARE puBLisHER 


DALE R. BAUER ADVERTISING SALES 
MANAGER 


Philip G. Weatherby, General Manager, 
Home Goods Data Book; Robert J. 
Tucker, Director of Creative Marketing; 
Henry J. Carey, Director of Market Re- 
search; Peter Hughes, Production 
Manager; Marie Restaino, Production 
Assistant. 


DISTRICT MANAGERS: 


NEW YORK: Philip G. Weatherby, San- 
ford Wiedenmayer, 500 Fifth Avenue, 
N.Y. 36, N.Y., OX. 5-5959. 


= dl 


ATLANTA: Raymond K. Burnet, 1375 
Peachtree St., N.E., Atlanta 9, Ga., 
(Atlanta) 875-0523. 


CHICAGO: Edward J. Brennan, Bruce 
Tepaske, 645 N. Michigan Ave., Chi- 
cago 11, Ill., MO. 4-5800. 


DALLAS: John Grant, 901 Vaughn 
Bidg., Dallas 1, Tex., Rl. 7-5117. 


DETROIT: Robert J. Scannell, 856 
Pengbscot Bidg., Detroit 26, Michi- 
gan, WO. 2-1793 


HOUSTON: Joe Page, W-724 Pru- 
dential Bidg., Houston 25, Tex., JA. 
6-1281. 


LOS ANGELES: Noel Humphrey, 1125 
West Sixth, Los Angeles 17, Cal., HU. 
2-5450. 


SAN FRANCISCO: Thomas H. Car- 
mody, 255 California St., San Fran- 
cisco 11, Calif., DO. 2-4600. 


PORTLAND: Scott Hubbard, Pacific 
Bidg., Yamhill St., Portland 4, Ore., 
CA. 3-5118. 





Jamaican hospitality a la Gibson—Matt Archibald, Managing Director of the exclu- 
sive Royal Caribbean Sea Club in Montego Bay, Jamaica, proffers a welcoming 
cooler to arriving Gibson Dealers. Archie and the Sea Club staff are used to hosting 
notables, so they’ll be right at home with the world’s most pampered travelers, the 
Gibson Dealers of America. | Gibson has leased the entire Royal Caribbean Sea 
Club to provide a delightful, fun-filled stop-over on the way to Panama. Every 
Gibson guest will visit both Jamaica and Panama during this year’s Gibson Conven- 
tion. V.I.P. treatment? Sure, but every qualified Gibson Dealer is a V.I.P. U 
First non-stop, super-jet flight leaves September 5th, and there’s still time to 
qualify (you could do it on Gibson air conditioner sales alone). Now’s the time to 
make your reservation—let your Gibson Distributor show you just how easy it is. 


JAMAICA/PANAMA 


Gibson Refrigerator Sales Corporation, Greenville, Michigan, a Subsidiary of HUPP Corporation 


Liason 
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with new Velvetone 
reflection-free screen 


The Stockholm Picture-Computer TV 
Model 23L51: Velvetone Reflection-free 
picture. Wood-blend HaloLight. Multiple 
speakers. Danish cabinet in walnut 
veneers and hardwood solids. Remote 
Control optional 

All models shown with 23 in. picture 
tube (overa// diagonal measurements), 
275 sq. in. viewing area. 


A GREAT NEW LINE OF QUALITY TV THAT... 


@ Memorizes every factor of fine-tuning... 
@ Automatically adapts itself to local broadcast conditions for peak performance... 
@ /s built with computer quality to eliminate major causes of breakdown 





NEW SMART 
“INTERNATIONAL SET” 
STYLING FOR 
SYLVANIA 


PICTURE-COMPUTER TV The Westport Picture-Computer TV The Monterey Picture-Computer TV The Bergen Picture-Computer TV The Roanoke Picture-Computer TV 
Model 23H54: Velvetone Reflection Model 23V46: Veivetone Reflection- Mode! 23L52: Veivetone Reflection Model 23V50: Velvetone Reflection- 
HERE ARE JUST Free picture, automatic record Free picture, multiple speakers. Re Free picture, Woodbiend HaloLight Free picture, Woodblend HaloLight, 
changer, simulcast AM-FM tuner mote Control optional. Swivel base Remote Control optional. Multiple Early American or American Con 
A FEW OF THE MODELS! four speakers. Wainut or mahogany, speakers, unique Danish modern temporary styling 

hardwood veneered cabinet. (Avail styling in walnut or mahogany 

able also without AM-FM tuner.) veneers and solids 











See the complete new Sy/vania line ot portables, table mode/s, consoles and combination mode/s now at all Sylvania distributors’. 
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FOR '62 SYLVANIA BRINGS YOU 


BIGGEST TV SELLING IDEA IN YEARS! 


Here it is: Picture-Computer TV—a demonstrable new quality product 
with a dramatic new quality story. And only Sylvania’s got it! 





TV'S FINEST PERFORMANCE STORY 
The new Sylvania Picture-Computer TV not only NEW 5-WAY - — 
receives the signals, but selects the right signal, rejects ASSURANCE y eens 
interference, remembers fine-tuning adjustments, and OF QUALITY * af i i 
accurately computes a sharp, reliable picture 


A tuner that automatically cleans its own contact 
points. Result: tuner stays free of dirt and corrosion— 
a major cause of tuner failure. 


A new, exclusive, Sylvania-designed Flexi-core power 
transformer that is smaller, more efficient — welded 
rather than bolted together, and sealed in Epoxy. 
Result: it is more reliable, minimizes annoying trans- 
former hum. 


Every Picture-Computer TV console 


TV's finest tuning controls—For ’62, Sylvania puts a snd table model cofics with this 


full complement of tuning controls at your customers’ factory-backed proof of quality: 
finger tips — including TV’s best horizontal-linearity ¢ full 90-day warranty on parts and 
controls and all other controls they need to accurately tubes 


maintain a perfectly proportioned picture. * full year warranty on famous Sylvania 
Silver Screen 85 Picture tube 


¢ five-year warranty on new Flexi- 
core transformer 


¢ five-year warranty on new engraved 


A high-voltage transformer specially insulated with 
Mylar. Result: it prevents picture-arcing and failure in 
It remembers—Tell your customers all they have to do high-humidity areas. 
is set it—forget it! Once the set is “\programmed”—by 


An engraved circuit board — of the same type used in 
adjusting tuning, brilliance, contrast, and focus — the 


Virtually all high-speed computers —that is 100% 





new Sylvania TV remembers and doesn’t forget to circuit board 


deliver precisely the picture that is just right. 
It selects the right signal—Here’s a tremendous asset 





© lifetime warranty on exclusive Halo- 
Light surround-lighting 


circuit-tested, with every connection double-sealed for 
assured performance. Result: more efficiency and 
reliability than hand-wired circuits. Human error is 








to many customers. Built in is an automatic signal selec- 
tor that rejects interference from adjacent channels—even in heavily over- 
lapping broadcast areas. 


At accurately computes a great picture—To sell this picture, all you have 
to do is show it. Every picture tube contains the precision-automatic Accura- 
tronic Focus Gun. It shoots a smaller dot that gives more detail to every 
inch of the picture. Focus stays sharp and clear. 
New Velvetone Reflection-Free Screen—This superb new Sylvania picture 
is easier to watch—and a natural-born demonstrator—with the new Velvetone 
reflection-free screen that reduces distracting reflections from lamps, win- 
dows, and floors. Available on most models. 
New Remote Control—Here’s a feature you can demonstrate up to 35 feet. 
The new Sylvania remote control—containing computer-type components— 
turns set on, off, changes channels, and adjusts volume to your taste (optional 
extra on many models). 

TV'S GREATEST RELIABILITY STORY 
Here are just a few of the many examples of engineering ingenuity that make 
Picture~-Computer TV stay new for years: 
The new GT-555 chassis that “cruises” at 60% to 75% of the rated capacity 
of critical tubes and components. Result: maximum performance with mini- 
mum strain and heat on vital parts for longer life. 


Quality you can bank on in TV, radio and stereo high fidelity. 


SUBSIDIARY OF 


Virtually eliminated. 


A shatterproof safety shield that is bonded right to the face of the: picture 
tube. Result: dust that can dim picture brightness is locked out, contrast is 
improved, and your customers enjoy added safety in their homes. 


All this and exclusive HaloLight® too—Again in 62, Sylvania Woodblend 
HaloLight surround lighting makes the picture more pleasant to see. When 
the picture is off, the HaloLight frame changes color and blends with the 
beautiful wood finish of the cabinetry. 


BROADEST NATIONAL ADVERTISING SUPPORT IN SYLVANIA HISTORY! 


Coming this*Fall: big dramatic ads in Life, TV Guide, Good Housekeeping, 
Sports Illustrated, Holiday and Sunset! Plus a huge 8-page ad spectacular in 
Coronet telling the complete Picture-Computer TV story. Reprints will be 
available in counter dispensers for. you to hand out or mail. 


Sylvania has just been awarded the Good Housekeeping Seal on Picture- 
Computer FV. It adds authority and conviction to your Sylvania quality story. 





*During warranty period, upon return of Sylvania TV to Sylvania Distributor : 

or Dealer by original buyer, who registered set within five (5) days of pur- <om oy 
chase with authorized Sylvania TV Distributor, and after prepayment of ‘> Guaranteed by 
shipping costs, Sylvania shall provide replacement part if, in its opinion, part Good Housekeeping 
is defective in materials or workmanship under normal use, was not repaired, X07 4 eS 
altered, misused, neglected nor damaged, and serial number unchanged S ADVERTISED 


Sylvania Home Electronics Corp., Batavia, New York 





SYLVANTIA 


ENERAL TELEPHONE & ELECTRONICS 
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See the only thing really 


See it! Hear it! Try it—at your Motorola Distributor’'s Open House 
—all-new Motorola Customized Stereo Hi-Fi line with Vibrasonic 


—featured in every price range across the line—even in a portable! 


THE NEW LINE OF MOTOROLA STEREO HI-FI 


ELECTRICAL MERCHANDISING WEEK 











new in stereo for ’62 


WHERE YOU PLAY YOUR RECORDS MAKES A BIG DIFFERENCE IN WHAT YOU HEAR 
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Furnishings absorb and muffle normal record Furnishings in this room only slightly absorb In recreation rooms, sound has more bounce and 
sound. Maximum amount of reflected sound normal record sound. A medium setting of Vibra- liveliness. Only a minimum amount of reflected 
energy must be added to compensate for room sonic usually adds the exact amount of reflected sound energy is needed to match the brilliance 
acoustics and recreate “‘original’’ sound. sound energy to regain “‘live”’ quality. of the original performance. 


New Motorola Customized Stereo Hi-Fi lets your 
prospects custom-fit the sound to the acoustics 
of any room...recreate the brilliance and 
liveliness of the original performance. 


The secret to customized stereo is Motorola’s 
exclusive 3 channels of sound: 3 separate 
amplifiers (not just 2), 3 separate speaker 
systems (not just 2) plus Vibrasonic. 


These Motorola developments combine to 
offer the most effective way yet devised to 
play records ... add new realism to recorded 
sound—even FM/AM radio. 


—@e MOTOROLA 


Manufactured in Canada by Seabreeze Manufacturing Ltd., licensee 


|AT YOUR MOTOROLA DISTRIBUTOR SOON 
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/MARKET REPORTS 


EAST . . . WILMINGTON, DEL.—Appli- 
ance dealers, heartened by an up- 
swing in employment in the Wil- 
mington area, reported business gen- 
erally improved after a_ spotting 
spring. 

The weather remained as a key 
factor in the sale of warm weather 
items, with dealers hopeful that ris- 
ing temperatures will increase traf- 
fic and cause customers to start 
thinking about air conditioners, re- 
frigerators and laundry equipment. 

During a recent three-day hot 
spell, “We went wild” in seasonal ap- 
pliances, one dealer reported. An- 
other said “Business has cooled off” 


since that brief flurry brought on by 
the warm weather. 

Cedrick Justis of Justis Brothers 
reported June was the best month 
of the year after a slow first quar- 
ter. A “shop ’n swap sale,” staged by 
the two Justis stores for the first 
time, brought a good response from 
customers who were invited through 
newspaper advertising to “‘trade any- 
thing.” 

Business was up all along the line 
in TV, air conditioners, washers and 
refrigerators, said Jimmy Angelo, 
Jr. of Colonial TV & Appliance Co. 
He would like a repeat performance 
of the recent hot weather when 103 


air conditioners moved in a couple 
of days. 

Lou Vuich, assistant buyer in ma- 
jor appliances, recalled that last 
spring and early summer were even 
cooler and that sales were in worse 
shape. 

“Frankly, I think we’re in better 
shape this year, and heading into 
July, we’re on an even keel.” 

Nebraska Furniture Mart didn’t 
wait for the heat to thaw buyers, 
but jumped the gun with a storewide 
“discount sale” heralded by full-page 
newspaper ads. 

“Very good” was the way Leon 
Nelson described response, which 
saw 200 air conditioner units move 
fast. Frigidaire and Hotpoint topped 
the field, with 1-horsepower units go- 
ing at $169.95. Hotpoint refrigera- 
tors at $159.95 and ranges at $149.95 
were grabbed up as well. ‘““We’re con- 





Teenage-Priced Radio Phono Combination! 


Select-A-Lever Clock Radio! 


AM-FM Radio with Exclusive Station-Guard! 


Arvin Model 71P19—The double-value radio- 
phonograph combination, especially created for the 
mass teenage market! Powerful 5-tube AM radio 
with high performance phono. Charcoal and Light 


Gray. 
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Arvin Model 91P38—Portable 4-speed Stereo, with exclusive “3-D” 
frequency separator for 3-dimensional sound! Twin 4” speakers play 
through hinges or detach to play 20’ apart. Large front facing 6” 
speaker. Cordovan and Fawn Beige. 


$9995 . a. 
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Arvin Model 51R45—Ciever Automatic Select- 
A-Lever action control function has “Slumber 
‘Switch,” push button “Repeat-A-Call,” 1100 
watt appliance outlet and luminous clock hands. 
5 tubes, with A.V.C., plus vernier drive tuning. 
Moonstone and Gray. Also available in Pink. 


RETAIL*® 


Arvin Model 31R25—New AM-FM radio that 
gives twice the listening pleasure. The best in 
AM reception, through a quality superhetero- 
dyne circuit... best in FM reception, through 
exclusive Station Guard. This feature eliminates 
overlap, cross talk, interference, assures perfect 
FM! Moonstone and Slate Gray. Also available 
in Mint Green and off-White. 


RETAIL® 


ARVIN CLOCK RADIOS START AS LOW AS $19.95 


sre” MUSIC SHOW space o55w 


PERMANENT SHOW SPACES: 
501-2 Chicago Furniture Mart 
612—New York 1150 Broadway 
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*Slightly higher Far West 


Arvin Sales Dept.—Columbus, Ind. 
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ARVIN... The World’s Largest Specialists in the Manufacture of Quality Radios and Phonographs 





tent with what we’ve been getting,” 
Nelson said. 

Al Mahan’s store moved several 
blocks closer to the heart of down- 
town earlier in spring and reported 
over-all sales “‘a lot better than last 
year,” according to Ross James. Air 
conditioner demand, he noted, had 
been for the 1- and 214-horsepower 
units, with 2-horsepower units gath- 
ering dust. Best sellers in the small- 
er units were Generalaire, Philco and 
York. 

A. J. Rawlins of Rawlins & Kin- 
kade said hot weather got his tele- 
vision services business airborne, be- 
sides aiding sales of the usual sea- 
sonal appliances. 

“We have experienced an excellent 
June and business for the month 
is up 30% over last year,” said 
Larry Riggs of McDaniel, Inc. He 
reported prices were firm. 

Gus Pohorily of Gus’s TV Serv- 
ice & Appliances also found that his 
sales hinged on the weather. When 
it turned cooler, he found things 
spotty. 


MIDWEST . . . OMAHA—From nearly 
everybody’s standpoint, it was an un- 
usual spring. The weather man 
talked in terms of one of the coolest 
on record. Potential air conditioner 
buyers, even in late June, were con- 
tent to play the looking game. But 
dealers, their patience wearing thin, 
were supremely confident that July’s 
heat and humidity would thaw the 
customary avalanche of sales. 

“Lots of people are just lookers,’ 
they said. “What we need are a 
couple of suffering nights. They’ll 
buy.” 

J. L. Brandeis’ downtown and sub- 
urban Crossroads store moved 40 14- 
to 214-horsepower units in a single 
day at prices ranging from $179 to 
$329. Fedders led the sales field, with 
Generalaire, Philco and York close 
behind. 


’ 


SOUTH . . . SARASOTA, Fla.—Busi- 
ness around this more stable mer- 
chandising area of Florida has been 
good. Summer, the poorest season 
here, is better this year than in 1960. 
The trend has been buoying dealers’ 
hopes for the rest of the year. 

Newspaper ads—cleaner by far 
than those in such tough competitive 
sections as Miami and Jacksonville 

have been pulling well for all. Vol- 
ume stores hit hard on price and 
promotions to create traffic, while 
smaller retailers plug away at qual- 
ity and service. 

Since Sarasota’s population is 
heavily weighted by retired persons, 
customer loyalty is strong locally 
with small dealers. Such is not so 
with the larger stores which find it 
necessary to bank on discounting and 
giveaways to move goods. 

For instance, Charles A. Taylor, 
manager of the Sarasota Southgate 
Shopping Center branch of Tyree’s 
12 Florida outlets, complained that 
customers return to haggle even 
after he has given them his lowest 
price. 

Business, he alone said, is below 
a year ago. 

Most competition here is aimed 
first at Tyree’s, and then at Sears 
Roebuck. 

Downtown dealer B. H. McDuffy 
of Mac’s Radio & TV Sales reported 
business has been good. 

A few blocks away, Dewey Eason 
of the three-store De Sears chain 
moved almost 40 pieces in his G-E 
white goods line right after July 4. 
He did it through a full page ad 
which combined hard prices with 

Continued on page 26 
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YOUR GREATEST ASSET IS OUR QUALITY PERFORMANCE! 
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(Model HC-55 gas) : 
HC-50 (electric) 


It’s a new selling concept that’s much more 
than a catch phrase! “The washer that also 
dries clothes” describes a whole new merchan- 
dising theme that can lead to a greater profit 
opportunity for you in laundry, even in today’s 
highly competitive market. 


Every automatic washer shopper is a prospect. 
Every day, you sell automatic washers to house- 
wives who come into your store. You sell them 
a washer because they ask for a washer . . . but 
now you can go a step further and trade up to 
the washer that’s worth more because it does 
more... . the RCA WHIRLPOOL Ultimatic . . 

the washer that also dries clothes. Your sales- 




















goes 


men have the opportunity to trade up fast 
and effectively from a standard washer to this 
washer with the added drying feature. 


Now, it’s easy to make the step-up that will 
sell the housewife because it’s so logical. Put it 
this way: she gets a top-of-the-line washer that 
will launder the family’s clothes cleaner through 
exclusive Filter-Stream* washing action. She 
gets full-size 10-lb. capacity in regular washer 
size .. . only 29” wide and counter high. And, 
she’ll recognize these important advantages: 
special tempering rinse for wash and wears; 
self-cleaning lint removal system; automatic 
bleach and detergent injection. 


Join up! ... 


Millions will see it in powerful Sunday Supple- 


ment ads that will break soon, hammering home 
“the washer that also dries clothes” theme, and 


educating demand in your community. 


behind 


bw! 525 RPM 
@ high-speed spin 
<--e= New! Counter height, 
__ only 29” wide 


’ ; New! 27” cylinder for big 
a 10-Ib. load 


New! Modulated-Heat for 
better drying 


All this . . . plus gentle Modulated-Heat* 
drying and air fluffing that dries clothes better 
than all outdoors. In short . . . the finest washer 
and the finest dryer we know how to build, 
combined in one neat package. 


And, it’s a profitable step-up for you: your 
chance of closing is greater because you’re 
offering a real value the customer can see and 
feel! You have an advanced product with a 
unique merchandising concept to back it up. 
These advantages put you in a highly effective 
competitive position. 

See your RCA WHIRLPOOL distributor for 
details on this sales opportunity. "Tk. 


it’s easier to sell RCA WHIRLPOOL than sell against it! 


SSrntnoct 


ADMINISTRATIVE CENTER, BENTON HARBOR, MICHIGAN 


Manufacturer of RCA WHIRLPOOL Automatic Washers e Wringer Washers e Dryers e Washer-Dryers e Refrigerators e Freezers 
Ice Cube Makers e Ranges e Air Conditioners e Dishwashers e Food Waste Disposers e Dehumidifiers e¢ Vacuum Cleaners. 


Use of trodemorks nA and RCA authorized by trademark owner Radio Corporotion of America 
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THE EXCITING NEW SHAPE OF TOTAL-SOUND STEREO! 





RCA VICTOR makes the news 


Here are two exclusive new reasons why RCA Victor Total-Sound 
Stereo has all the features that make the sales. Total-Sound Stereo in 
magnificent new hutch cabinets that would add a touch of splendor 
to any home . . . and Total-Sound Stereo in fine-furniture consoles at 
the history-making, sales-making price of only $159.95! And these are 
just two models in RCA Victor's great new line . . . See them all at the 
RCA Exhibit, Private Dining Room 14, Palmer House. 


EXCLUSIVE NEW TWO-TIER HUTCH CABINETS! 


This magnificent Danish Modern cabinet offers your customers stereo 
in truly beautiful furniture. The Mark I has everything your cus- 


tomers want: Deluxe AM-FM tuner with AFC. Deluxe record changer 


with near-perfect pitch. The 4-speed 





“Floating Action” mechanism helps 
safeguard records and stylii—gives 
outstanding performance from all 
records, at all speeds. Ear-level listen- 
ing from 6 expertly matched speakers. 
And, of course, the finest selected 
Hi-Fi quality components. Nobody 
else has this combination of high- 











fidelity stereo and design. 
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THE EXCITING NEW PRICE OF TOTAL-SOUND STEREO, FROM $159.95" 





that makes the sales in stereo! 


FINE-FURNITURE TOTAL-SOUND STEREO 
AT A PRICE! 


Total-Sound Stereo in tastefully designed Contemporary cabinet of 
mahogany veneers and selected hardwoods. This is fine-furniture 
stereo—never before offered at such a low price! RCA Victor Hi-Fi 
quality components . . . precision-engineered Dual Channel Amplifier The Most Trusted Name in Sound 
... acoustically balanced four-speaker system and the famous ‘‘Floating 
- . . P RADIO CORPORATION OF AMERICA 

Action”’ Automatic Record Changer. Here, beyond any doubt, is the 
most attractive value in Stereo today, for there’s nothing to compare 
with the Mark XVIII at the price. Only $159.95! 
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*Nationally advertised list price shown optional with dealer, slightly higher South and West. TMK(S)® 





PEOPLE 


IN THEINEWS 


American Concertone, Inc.—Paul Ab- 
bey, former regional sales manager 
of Ampex Professional Products, 
was appointed director of market- 
ing, consumer/professional prod- 
ucts, of the division of Astro-Sci- 
ence Corp. which manufactures tape 
recorders. 


Crosby-Teletronics Corp.—In a re- 
alignment of the top management of 
the Syosset, N.Y., hi-fi components 
manufacturer, Murray G. Crosby 
was named chairman of the board 
and director of research; Robert 
Marston became president and Har- 


M. G. Crosby 
of Crosby 


R. Marston 
of Crosby 


president. Crosby, had been pres- 
ident, Marston, executive vice pres- 
ident, and Frey, vice president of 
marketing. 


Chromalox, Inc.—Frank B. Knight 
was named vice president and G. 


J. R. Lockwood 
of Republic 


H. M. Frey 
of Crosby 


general sales manager of the Mur- 
freesboro, Tenn., subsidiary of Ed- 
win L. Wiegand Co. Knight was 
general’ manager and Ammerman 
had been manager of the appliance 
products division. 


P. Abbey W. S. Harrison 
of Concertone of Madison 


rison was elected president of the 
manufacturer. of housewares and 
appliances in Toledo, Ohio. Harrison 
had been general manager of auto 
and home supplies for B. F. Good- 
rich Co. 


Inc.— 


Republic-Transcon Industries, 
James R. Lockwood was appointed 
executive vice president and na- 
tional sales director. He formerly 
was executive vice president of Pio- 


‘ neer Manufacturing Co., Inc., Los 

Angeles. 

Raytheon Co.—Donald B. Whitte- 
| more was promoted to Eastern zone 
| manager for the distributor prod- 
| ucts division, but will continue to 
| serve as commercial manager for the 

: | mid-Atlantic region. He succeeded 


ry M. Frey became executive vice Edward Ammerman was appointed Madison Industries, Inc.—W. S. Har- 








Ralph B. Knapp, Jr., who was named 
manager of operations for the divi- 
sion. 


Amperex Electronic Corp.—Roger 
Gabbei, manager of the Chicago 
sales office for the past four years, 
has been appointed Midwest re- 
gional sales manager. 


Amana Refrigeration, Inc.—H. Wil- 
liam Steel was named sales training 
manager for the company. Previ- 
ously, he had been regional sales 
manager for the Oklahoma City 
area. 


MARKET 
REPORTS 


CONTINUED FROM PAGE 22 
such giveaways as G-E steam and 
dry irons, transistor radios, barbecue 
grills, Pyrex dish sets, oscillating 
fans and frying chickens. 

De Sears offered, as examples, a 
charcoal grill with electric spit free 
with purchase of G-E’s model M720 
VBL 23-inch TV console at $229.95, 
or a fryer as a bonus with purchase 
of G-E’s model CB245V chest freez- 
er at $289.95. 

Eason’s sales were 30% higher 
this May and June. Replacement 
business figured prominently in sales. 
“Money is freer, people are buying 
easier, and profit percentage is hold- 
ing up well,” he said. 

Sales also were running ahead of 


1960 for TV dealer Charles L. Dur- 

ee fee. Higher end merchandise was 
ay moving best. 

em be \\ Dealers’ inventories were in good 


shape, and retailers’ attitudes reflect- 
DELMONICO ,? ed a favorable cutlook. Merchants 
MODEL 2050 MODEL CTV 231 ° ° e 
6 Speaker AM/FM 3 Way 23” Television here display heavily and stock in 
ates Seen eiece depth, as opposed to a majority of 
eee South Florida retailers who rely on 
See the Complete Delmonico Line at the Music Show, June 16-20, Rooms 918, 919, 920, The Palmer House, Chicago, Illinois. the stocks of nearby distributors’ 
warehouses. 

In white goods, refrigerators were 
moving best, followed by air condi- 
tioners and laundry equipment. In 
brown goods, sales of 23-inch TV 
consolettes in a price range of $300- 
$350 were far ahead of portables and 
table models. 


11 tube 





multiplex 
am/fm 

4 speaker 
self-contained 
stereo console 





DELMONICO MODEL 1033 


ex AM/FM radio * 


a Ebony wood cabin 
5" D, 3%" H 
Del 


Also see 's plete and line of magnifi tAM FM table radios, 
portable TV, Transistorized TV, Transistor radios from the Victor Co. of Japan. 
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s DELMONICO DELMONICO 


MODEL 2020 MODEL PTV1S 
6 Speaker AM/FM 19 
Self Contained Portabie 
Stereo Console TV 


DELMONICO 
MODEL 1025 
4 Speaker 
AM. FM Self Contained 
Stereo Console 


DELMONICO 


vVYOUR PROFIT | LINE FOR ‘6! 


Delmonico %™ International 


DIVISION OF THOMPSON STARRETT CoO., INC. 
120-20. Roosevelt Avenue, Corona, L. I. * TWining 9-5959 
West Coast Branch: 5015 Hampton Street, Vernon, Los Angeles, California—LUdlow 3-3301 
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35,000 milesssssssssssssssssssss. 


This flat's a year late. 

Most trucks would have had it 15,000 
miles ago. 

Not ours. 

Volkswagen Trucks put almost a ton 
less load on tires. Even though they 
carry more than most others. 

(Did we ever tell you how we took 
off weight?) 

First, our aluminum magnesium engine 
is the lightest of its kind in the world. 
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Second, our trucks are welded to- 
gether. No bolts. (This is where our 
strength comes from.) 

There are 13,000 automatic welds in 
every VW truck body. It's a solid hunk of 
steel. This got rid of the heavy members 
that bolted trucks need. Like the frame. 

Third, no radiator, no driveshaft, no 
hood, no fenders. A loaded Volkswagen 
is as light on its tires as most other 
trucks empty. 


Even our rear engine saves tread. 
The cargo rides in the middle. The tires 
share the load equally. 

We tell owners to expect about 
35,000 miles on a set, normal driving. 
One set of tires on a Volkswagen lasts 
almost as long as two on other trucks. 

Some owners say they get 
40,000. 

Others think this is a lot of 
hot air. 


27 





YOUR GREATEST ASSET IS OUR QUALITY PERFORMANCE! 


Gas refrigerators not only represent a huge potential 
market which can bring substantial profit to dealers, 
but are a factor in today’s refrigeration picture. The 
evidence is mounting that, when properly merchandised, 
advertised and sold, the RCA WHIRLPOOL gas refrigerator 
is a real profit-maker . . . and highly salable. 


For example, one well-known midwestern gas utility took 
the initiative recently with a complete package designed 
to put the RCA WHIRLPOOL No-Frost Gas Refrigerator 
“on the map” in the community. Included was a pre- 
mium package, special trial plan, and an exceptionally 
hard-hitting advertising campaign to sell the many 
special benefits of this unique unit. 


The results were outstanding. From a standing start, sales 
of RCA WHIRLPOOL gas refrigerators boomed, and con- 
tinue at a brisk pace today. These units stay sold, too, 
even when they are offered on a liberal trial plan. 
Users love them! 


Another success story comes from the west coast, where 
there has been substantial interest among a number 
of dealers . . . resulting in outstanding sales perform- 
ance. In the Los Angeles area the RCA WHIRLPOOL Gas 
Refrigerator is hot. Aggressive promotion and advertis- 
ing have paid dividends for a number of dealers who 
have actually “‘built themselves a market”’. 











Dealers are making a real profit on every unit they sell, 
too, because they are in the best possible competitive 
position! The RCA WHIRLPOOL remains the first and 
only No-Frost Gas Refrigerator. It has the modern 
built-in look, plus today’s most wanted features, just 
right for the all-gas kitchen. IceMagic®, the exclusive 
automatic ice maker; the Jet-Cold* Shelf for faster 
chilling; the ‘‘zero-degree’’ freezer, and much more. 
It’s a superb unit dealers sell with pride . . . the only 
thing like it on the market. 


They're selling that wonderful gas dependability, too, plus 
gas economy and quiet operation . . . a combination 
which has tremendous appeal to people who want and 
appreciate true quality performance. There’s so much 
to get your sales teeth into with the RCA WHIRLPOOL 
gas refrigerator ... and a tremendous profit opportunity 
... IF you sell and promote it aggressively. 





Model GA-1400 


This is the type of product that can help add to your 
reputation and profits. Why not get all the facts from 
your RCA WHIRLPOOL distributor today! 

*Tmk. 


Join up! ... it’s easier to sell 
RCA WHIRLPOOL than sell against it! 


CORPORATION 


ADMINISTRATIVE CENTER, BENTON HARBOR, MICHIGAN 


Manufacturer of RCA WHIRLPOOL Automatic Washers e Wringer Washers e Dryers e Washer-Dryers e Refrigerators @ Freezers 
Ice Cube Makers e Ranges e Air Conditioners e Dishwashers e Food Waste Disposers e Dehumidifiers e¢ Vacuum Cleaners. 
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PHILCO Announces 


Phileco announces four 12-lb. auto- 
matic washers, and three matching 
“Quick ’n Quiet” gas and electric 
dryers, one with 12-lb. high speed 
drying capacity. 

Washers W-222, W-222A, W-224 
have 4-cycle programmed washing 
with single knob control covering all 
essential washday requirements. 

No. W-226 has 8 cycles that addi- 
tionally include warm and cold soaks 
and extra rinsing, plus pushbutton 
controls. All have 2-speed perform- 
ance except No. W-222. Some fea- 
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tures that are standard in all new 
models are: “Automatic water sav- 
er,” that regulates right amount of 
water in both wash and rinse cycles; 
“triple duty dispenser” for full-time 
lint filtering, detergent dispensing 
and rinse conditioning; “counter 
balanced safety lids” that assure 
carefree loading and unloading; and, 
modern perforated tube design for 
complete sand elimination. In addi- 
tion, all washers have “‘wonder-wash 


new products 





fastest and safest agitator washing. 

Features of automatic dryers, gas 
and electric, combine full-drum air- 
flow with criss-cross tumble action to 
dry thoroughly any sort of clothes 
load faster, and safely. Automatic 
dewrinkling and porthole safety door; 
pushbutton controls on decorator 
styled control panels; interior lights; 
multiple venting; and front-mounted 
lint traps are features. Dryer line is 
highlighted by “Miss America” No. 








1962 Automatic Washers And Dryers 


matic drying with moisture measure 
that lets user dial any degree of dry- 
ness desired. 

Both washers and dryers are of- 
fered in compact cabinets 2634 in. 
wide, 2614 in. deep and 36 in. high, 
in turquoise, pastel pink or yellow. 
Prices: W-222 $218.88; W-222A 
$222.95; W-224 $238.88; W-226 
$259.95; suds saver is optional, $20 
extra. DE-626 $199.95; DG-626 
$229.95; DE-624 $169.95; DG-624 


agitator” with bladeless design gen- 
erating water action 600 tpm. for 


D-626 which has a full 12-lb. capac- 
ity. It also features complete auto- 


$199.95. Philco Corp., Tioga & C 
Sts., Philadelphia 34. 


EVERPURE Water Conditioner 


A new approach to water purification in the home 
is announced by Everpure. Designed as a modern, 
compact, counter-top water purifier, unit can be 
put into service within minutes by anyone. Plumb- 
ing connections not required. 

With the Homemaker connected to kitchen fau- 
cet, a constant supply of clear filtered water is 
available. A polished chrome diverter is snapped 
onto sink faucet. A small chrome-like tube at- 


tached to this diverter contains 2 tubes leading 
to the Homemaker. 

Two models are available: DeLuxe and Cus- 
tom. DeLuxe has a polished stainless steel case 
set off with gold mesh inset face. Custom is fin- 
ished in a soft beige. Weighs 4 lb., tapering to a 
slim 9-in. height from a base 644x5% in. Top 
measurement is 534x51% in. Everpure, Inc., 2631 
W. 19 St., Chicago 8. 
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new products 


CONTINUED 





ALLIED Knight-Kit 
Wireless Intercom 


This all new Knight-Kit features a 
‘squelch” circuit that prevents pow- 
er line noise and static during “stand- 
by.” An adjustable frequency control 
permits setting up separate systems 
on different frequencies to operate 
independently of one another. Smart- 
ly styled it is suitable for home and 
office alike. 

Wireless intercom system requires 
no wiring between stations. Any 
number of units may be used in a 
system simply by plugging them into 
nearest ac outlets. These units pro- 
vide instant, dependable communica- 
tion between any 2 or more locations 


served by same power company line 
transformer. 

Convenient press-to-talk function 
switch also has a “lock-on” position 
for continuous hands-free transmit- 
ting. In addition, a volume control 
is provided to adjust listening level. 
Comes complete with cream-toned 
plastic cabinet, all parts, wire and 
solder, and simple instructions. 
Price: 83 YX 917 $37.90; 83 Y 941 
$18.95. Allied Radio Corp., 100 N. 
Western Ave., Chicago 80, Til. 





ROPER Adds 20-in. Gas Ranges 


Two new 20-in. ranges have been 
added to Roper’s line. Designed to 
give full size cooking convenience in 
minimum space, the DeLuxe and 
Standard ranges feature large 16-in. 
ovens, Rocket Speed oven burners, 
Flame-Master oven control that 
holds settings as low as 140 degs., 
smokeless’. broiler, and automatic 
lighting of oven and top burners. 

Both also feature recessed porce- 
lain enamel = spill-aways, — spillage 
trays, chrome-plated oven racks, 
removable oven bottom, _ silicone 
oven door seals, extra-thick oven 
and broiler insulation, and 4 leg 
levelers. 

Oven size of both models is 
16x19x131, in.; broiler size is 
16x14x314 in. Geo D. Roper Sales 
Corp., Kankakee, Ill. 





ONLY FROM OLYMPIC! NEW “ALL-AT-ONCE” HI-Fi 


SUUND_ GUNTRUL CENTER 


PLAYS RADIO, PHONO-BOTH AT ONCE-ALL THRU THE HOUSE! 


Bs in one of more rooms play your choic 


hoose from full- 


and 








~ FM STEREOPLEX 


TO RECEIVE NEW 
FM-STEREO PROGRAMS 


New 


i o 


es . . or switch Hi-Fi Radio and Phono to 

two separate rooms... 

Play both Radio and Phonograph 
at the same time! 


scent the rn + 


, HEAR, SELL WITH THIS “SOUND MAGIC” DEMO... 


excitinc 


for add-on profits with this sales 


New for you 
Merchandisir 


IN COMBINATIONS 2 


pic 


3 the profit leaders! 
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MUSIC SHOW, 
PALMER HOUSE 


CHICAGO 


DIVISION OF THE SIEGLER CORPORATION 


« POST « HOUSE 


GOOD HOUSEKEEPING + EBC 


oder in 





RYBOLT Electric Ducted 
Furnaces 


A new ducted electric furnace 
providing many advanced features 
is announced by Rybolt. One model 
furnishes complete installation flexi- 
bility for hi-boy, counterflow, or 
horizontal applications. It has zero 
clearance on sides and rear and pro- 
vides instant shut-off and return to 
minimum starting load in event of 
power failure or limit cut off. This 
reduces wire size requirements and 
eliminates power surge problems. 
This also gives modulated heat by 
turning on only the number of 
stages needed to match heat loss. 
Blower is belt driven and separately 
controlled to eliminate cold air at 
the register. Complete stage selec- 
tion is available from 10 kw (34,200 
Btu.) to 25 kw (85,500 Btu.) Rybolt 
Heater Co., Ashland, Ohio. 
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Carrier offers adjustable wing panels 
and mounting frames as_ optional 
equipment with room. air 
tioners up to 9,600 Btu. capacity. 
Previously available only with port 
units, the panels frames 
are being manufactured to fit Car- 
rier’s larger Sceptre line of 6 models, 
including two heat pumps. This 
equipment reduces the need to cut 
and fit panels and to attach a sup- 
port bracket to the window exterior. 
The mounting frame fastens to the 
air conditioner, holds vinyl panels 
that extend to fit the average win- 
dow. The sliding wings lock to give 
a weathertight fit. 
Carrier Parkway, Syracuse 1, 


York 


condi 


able and 


Carrier Corp., 


New 
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new products 


CONTINUED 


GAFFERS & SATTLER 
Conditioners 





A heat pump and a remote air 
cooled fan-type condenser have been 
added to Gaffers & Sattler’s line. 
Self-contained air cooled heat pump 
No. 3THP-1 is a compact, low cost 
central heating and cooling unit in 
1 package. Available in a 3-ton mod- 
el, it is designed for year-round 
operation. Heat pump can_ be 
mounted in attic, crawl-space, base- 
ment, or on roof; installed all in- 
side, half inside, or all outside. 
Comes equipped with a 6 kw strip 
heater, operates at 130 deg. F. 

The fan-type condensing unit is de- 
signed for use with G&S evapora- 
tors in air conditioning installations 





using upflow, downflow, or horizontal 
flow furnaces. These remote air- 
cooled air conditioning systems are 
suitable for new or add-on commer- 
cial or residential installations. Re- 
mote condensing units are available 
in 2 and 3 hp models. Gaffers & Sat- 
tler, 8111 W. Beverly Blvd., Los 
Angeles 48, Calif. 





FEDDERS High Capacity Air 
Conditioners 


Four Everest conditioner models 
with cooling capacities of 24,000 and 
28,000 Btu. are announced’ by 
Fedders. 

Units are said to be able to cool 
areas of 1,550 and 1,720 sq. ft. 
The 28C models remove 4.5 pints of 
moisture per hour and the 30C mod- 
els take out 7.3 pints every hour. 

Everest separately-powered twin 
centrifugal blowers are claimed to 
distribute up to 35% more cool, dry 
air than other brands of similar 
capacity, according to manufacturer. 

The 3-speed blower system and 
wide, unobstructed air passages per- 
mit fast cooling at a very low noise 
level. All operate on 208v and 230v, 
and feature a_ built-in thermostat 
and exhaust ventilation controls. 


It is versatile, and will cool a liv- 
ing room 40 ft. square as well as 
other small rooms. 

Front door transom installation of 
unit provides inexpensive cooling for 
average retail store. It is compact 
in size, 27 in. wide, 371% in. deep 
and 21% in. high. Fedders Corp., 
5801 Grand Ave., Maspeth 78, N.Y. 





PACKARD BELL TV Sets 


Packard Bell’s new TV sets are 
designed to function manually or by 
wireless remote control which emits 
ultra-sonic sound waves to regulate 
volume, change channels and turn 
set on or off. Manually operated sets 
can be converted to wireless remote 
in 3 min. any time, without the use 
of tools. 

The new line comprises 13 models 
and features “Astronaut”  19-in. 
portables with a 3-hr. automatic 
timer; the ‘“INtenna’”’ model mount 
ed in a tea cart, which serves as an 
antenna and provides portability; 
the Award series of 23-in. lowboys, 
uprights and consolettes; and one 
27-in. console. 

One 23-in. model introduces Italia 
styling and 3 models feature tam- 
bour doors which cover the picture 
tube when sets are not in use. Other 
finishes include mahogany, colonial, 
ebony, French provincial and Scan 
dia Danish modern. Packard Bell 
Electronics, 12333 Olympic Blwd., 
Los Angeles 64. 
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A new night light using a small fluo 
rescent lamp that lasts up to 6 times 
as long as its incandescent counter 
part is announced by Day-Brite. 
When used an average 10 straight 
hours a day, Fluorescent Nite Light 
will last up to 21 months. Using a 
standard 25w incandescent bulb, a 
change would be needed approxi 
mately every 31% months. It has a 
lowered face, is recessed into the 
wall. When the lamp needs changing, 
a single thumbscrew on the unit is 
loosened, and the louvered face drops 
down on a separable hinge. A new 
lamp is easily substituted. Wired for 
120v service, its frame comes in 
stainless steel or baked lustre alumi 
num. 

Day-Brite Lighting, Inc., 6260 N. 
Broadway, St. Louis 15. 
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ANOTHER 
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ROPE FR 


FIRST! 


Fresh from the unprecedented 
success of the sensational 
original Charm Gas Range 


FIRST AND ONLY GAS RANGE 
UNDER °400 


WITH BUILT-IN STYLING... 
FREE-STANDING MOBILITY 





AT $399...ROPER OPENS 


NEW SALES DOORS 


to millions of families who 


are a step away from the 


ultimate luxury of a Charm 


range. Easily installed, 
without complicated 
“cut-outs” or extensive 
remodeling — to up-date 
any kitchen at a 
never-before low price! 





BEARS THE 
A.G.A. BLUE STAR 
SEAL OF APPROVAL 


Not since the Charm so completely captivated the 
buying public has there been a range with such 


trend-setting sales possibilities. The clean-cut, 
smart good looks of a built-in . 


. . the versatility and 


movability of a free-standing unit! 

NEVER BEFORE —a range so low-priced 
with all these deluxe quality features: 

@ EYE LEVEL DUAL OVENS @ MOTORIZED ROTISSERIE 
@ BEAUTIFULLY PATTERNED PORCELAIN ENAMEL DOORS 


@ ILLUMINATED BURNER AREA @ 
ONLY 40" WIDE (fits in... 


STEEL BASE CABINET, 
like a built in). 


@ BUILT-IN/FREE-STANDING STYLING 


AVAILABLE FOR IMMEDIATE DELIVERY 
Write, wire or phone today for full details. 


GEO. D. ROPER SALES CORP. 


Dept. EM 


KANKAKEE, ILLINOIS 





EM WEEK 





/ STRAIGHT FROM WASHINGTON 


FAIR TRADE LEGISLATION WITH A NEW NAME will get 
another hearing later this month before a Senate 
commerce subcommittee. Chances of it getting 
to the Senate floor this year are pretty slim, how- 
ever. There is even less chance of House action. 

Proponents of the “Fair Competitive Prac- 
tices Act” will be heard July 25 and 27. Includ- 
ed will be druggists, gasoline dealers and mer- 
chandisers of photographic equipment, books 
and sporting goods. Opponents will be heard 
later. Meanwhile, Sen. Hubert Humphrey (D- 
Minn.), spark of the Fair Trade drive, is trying 
to get the Justice Department and Federal 
Trade Commission to soften its opposition. He 
is not likely to have much success. * 


ESTABLISHMENT OF A CONSUMER’S COUNCIL has been 
downgraded on the Kennedy administration’s 
priority list. Some kind of a consumer’s repre- 
sentative will be named to fulfill a campaign 
promise, but he (or she) probably will have a 
pretty weak voice in the administration. The 
idea has not generated too much enthusiasm in 
White House circles. 

The general feeling is that representing the 
consumer is, after all, what Congress is sup- 
posed to do. Most likely nominee for the job 
still is Dr. Persia Campbell, onetime consumer 
counsel to Averell Harriman. = 


ANOTHER DELAY IN THE PAY TELEVISION TEST to be 


conducted in Hartford, Conn., has been granted 
by the Federal Communications Commission. 
RKO Phonevision Co. said it needs the extra 
time to prepare a program schedule, and Zenith 
needs until the end of this year to complete work 
on coding equipment. The three-year test will 
start July 1, 1962, instead of Aug. 23, 1961. = 


IMPROVED PUBLIC SERVICE BROADCASTING is the goal 


of a new set of rules proposed by the FCC. Ap- 
plicants for licenses or renewals would have to 
specify how they have judged the needs of their 
broadeast area and how they intend to meet 
these needs. The idea is to force more and bet- 
ter news, local public affairs and educational 
programs on stations. 

FCC Chairman Newton E. Minow voted for 
the proposed rules changes but protested that 
they do not go far enough. He wants stations to 
state in their applications what network public 
service programs they plan to air. Broadcasters 
have until Sept. 18 to submit comments on the 
proposals. 

Minow still is looking for ideas aimed at im- 
proving network programming. He has hired 
Roscoe L. Barrow, dean of the University of 
Cincinnati Law School, as FCC consultant in 
this area. © 





What makes this magnificent 
aT JTDOIToORsS] 


‘PRELUDE’ 
ELECTRIC CHORD ORGAN 


the hottest promotional 
item on the market? 


YOUR COST ONLY $ 


lt has the styling, the quality, the sales features—and an 
astonishingly low-price—for big volume sales! See the AUDION 
“Prelude” at the NAAM SHOW, Palmer House — Room 604 


IF YOU MISS THE CHICAGO SHOW, USE THIS COUPON 


r 
AMERICAN AUDION CORPORATION - 200 FIFTH AVE., NEW YORK 10, N. Y. 


Gentiemen: Please send price list and catalog of complete AUDION organ 
line and details on ‘‘Promotional Deal for 61" 


Company Name 











Address____ 




















AMERICAN AUDION CORPORATION, 200 FIFTH AVENUE, NEW YORK 10, N. Y. © Division of Audion-Emenee Corporation 
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housewares 


Non-Stick Cookware:  ®rorrs on 


A Flash In The Pan? THE HOUSEWARES 


Will non-stick utensils become the 
hula hoop of the housewares indus- 
try? That was the big question elec- 
trics and non-electrics pot and pan 
buyers were asking at the Chicago 
Housewares Show last week. 

Riding the sales crest of what is 
probably the hottest item to hit the 
housewares market since the electric 
can opener, about a score of exhibi- 
tors displayed at least one non-stick 
utensil, mainly non-electrics, in their 
spaces at McCormick Place and the 
Morrison Hotel. 

At the same time, a number of 
other manufacturers, chiefly the big 
electric housewares manufacturers, 
are testing coated cookware and get- 
ting buyers’ reactions to determine 
whether or not to get into the race. 


Buyers expressed mixed feelings about 
non-stick. Some felt volume already 
was beginning to taper off, and by 
Christmas, non-stick’s popularity 
would be only a memory. Others, how- 
ever, were of the opinion that well- 
made and properly merchandised, 
non-stick cookware could become 
a basic housewares item. A few buy- 
ers went so far as to say that within 
five years all cookware would be 
coated for easier cleaning. 

Even manufacturers’ exhibiting 
coated cookware expressed some con- 
cern over its durability and future. 
At a press conference in McCormick 
Place, G. C. Kubitz, marketing vice 
president of Mirro Aluminum Co., 
Manitowoc, Wis., a producer of non- 
stick cookware, said he was primarily 
concerned with the life of the pan. 

Another manufacturer, who de- 
clined to be identified, said there was 
no way to estimate the life of a non- 
stick utensil and no manufacturer 
was guaranteeing the life of the eas- 
ily-marred Teflon or silicone coating. 
He went on to say that with proper 
care it was his opinion a pan could 
retain its coating for about two or 
three years. He compared this with 
the nine- to 10-year life of a conven- 


tional aluminum pan. Several manu- 
facturers and buyers disagreed with 
the figure, saying it was too high. 
At least one manufacturer already 
has had return problems with its 
coated pans. Many of them were 
scratched during shipping. 

Some buyers noted that pans they 
had been using for only three or four 
months already were beginning to 
scratch, discolor and warp. One 
pointed out that the wooden spatula, 
which comes with the pan and is 
necessary to prevent the scratching 
of the coated surface, splits easily 
and often ends up in the food. 

Two manufacturers, one a non- 
stick cookware maker, are taking 
steps to remedy the spatula problem 
and at the same time are giving 
coated cookware a strong vote of 
confidence. Ekco Products Co., Chi- 
cago, has introduced a metal-coated 
spatula that prevents scratching, and 
Rubbermaid, Inc., Wooster,. Ohio, is 
working on a rubber one, but no 
date has been set for its introduction. 
Another manufacturer, Ace Manu- 
facturing Co., Chalfont, Pa., has 
come out with a wooden spatula with 
a stainless shank and a melamine 
handle for $1.95 retail. 


While many non-electrics manufactur- 
ers are getting on the coated cook- 
ware bandwagon, most of the major 
electrics producers are playing a 
waiting game. General Electric, Sun- 
beam and Westinghouse are experi- 
menting with coated skillets and oth- 
er items, but are not yet ready to 
market them. 

Descoware Corp., Los Angeles, 
enameled cast iron cookware produc- 
er, is planning to introduce Teflon- 
coated items sometime this fall. 

On the other hand, Prizer Ware, 
Reading, Pa., another enameled cast 
iron cookware maker, shelved until 
January plans to introduce coated 
items. Pre-show announcements from 
the company said it would have a 
Teflon-coated line at the show. 


Imports: What’s Ahead? 


Aaron M. Rosenthal, Department 
of Commerce housewares chief, 
thinks that the next 10 years will 
see the cost of imports—especially 
from Germany and Japan—go up. 
But that’s only half the story that 
Rosenthal told a press gathering at 
Chicago’s McCormick Place last 
week. He also predicted that foreign 
manufacturers would be forced to 
upgrade the quality of their goods 
if they wanted successfully to com- 
pete with the American merchandise 
of 1970. 

“Within the next 10 or possibly 
12 years, German merchandise will 
be priced on a par with American 
goods,”’ Rosenthal explained. ‘“Manu- 
facturing costs are going up fast 
and German manufacturers soon will 
be forced to attach bigger price tags 
to their products.” Rosenthal said 
that Japanese manufacturers are in 
the same boat, but that they’ll be 
two or three years behind the Ger- 
mans. 

The Germans and Japanese will 
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feel the squeeze on their manufac- 
turing costs before the majority 
of foreign manufacturers because 
they’re growing the fastest. ‘Don’t 
forget,’’ Rosenthal pointed out, ‘‘both 
those countries started with practi- 
cally brand new plants and machin- 
ery in 1945.” 


Competition will be just as tough— if 
not tougher—for American merchan- 
dise in 1970 as it is now, according 
to Rosenthal. Foreign manufacturers 
know that the quality of their prod- 
ucts will have to go up if the price 
tags get bigger. Rosenthal feels that 
the imports of 1970 will be sold on 
the basis of quality rather than price. 


‘“‘American buyers are already demand- 
ing better merchandise from the over- 
seas marketplaces,” according to D. 
J. Knieriem, housewares merchandis- 
ing representative for Associated 
Merchandising Corp. in New York. 
Knieriem agrees that the trend to 
better quality in imports will grow. 


SHOW 


ACTIVITY AT THE HOUSEWARES SHOW last week was 


disappointing to many exhibitors who depend on 
the event for fall business. This was the first 
summer show in Chicago (formerly they were 
held in Atlantic City) and many Eastern buyers 
didn’t make the trip. There was a noted increase 
in the number of Western buyers at the show. 
One exhibitor who didn’t seem to mind the switch 
in sites said: “I don’t care. The big buyers were 
here and that’s all that really counts.”’ However, 
a number of manufacturers expressed a desire 
to return to Atlantic City for the July event. 
One buying. group had fewer stores represented 
at the show than they normally have at the sum- 
mer event. One buyer who finished his chores 
early was overheard saying to a colleague: 
‘Well there’s nothing more for me here. I think 
I’ll see a movie or something.” * 


LOOKING-A-GIFT-HORSE-IN-THE-MOUTH DEPARTMENT: 


Benjamin R. Berlin, head of Lifetime Cutlery 
Corp., Brooklyn, N. Y., found to his dismay he 
couldn’t even give things away at the House- 
wares Show. He tried to celebrate his company’s 
20th anniversary by giving buyers free shirts 
with a minimum purchase of merchandise. There 
were few takers and some buyers voiced strong 
objections to the premium because (1) they felt 
the price of the shirts was built into the wares 
and they would have preferred a rebate to the 
shirts and (2) only the buyer, not the store, 
could benefit from the give-away. Result: The 
“anniversary celebration” was discontinued. 5 


GENERAL ELECTRIC’S HOUSEWARES SALES the first 


half of 1961 were “approximately even with 
1960 after a very slow start,” Willard H. Sah- 
loff, vice president of G-E’s housewares and com- 
mercial equipment division, stated. He said that 
even with an average fall selling season, “the 
year should end as our very best.” * 


THE PROBLEM OF THE DURABILITY OF NON-STICK 


coatings has at least one major electrics maker 
looking into the possibilities of recoating pans 
after the finish has been marred. For a small 
charge, housewives could return their pans to 
the factory for recoating. Officials stressed that 
they had no definite plans to produce non-stick 
electric pans: “We’re thinking about it but we 
want to solve this finish problem before we make 
any firm decisions.” a 


OUR NEW SHADE IS A BEAUTY, it is lilac, 
folks, not blue nor peach nor tutti-frutti.” Buy- 
ers who listened hard could hear those lines 
being sung by the salesmen and executives—all 
in lilac ties—manning the Rubbermaid booth. 
The occasion: Introduction of a new line of 
kitchen and bath accessories—all a wild lilac. = 





summary is another exclusive service for readers of EM WEEK. 


7 TAKING STOCK A quick look at the way in which the 
stocks of 54 key firms within the industry behaved last week. This 
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beteee STRIPS 


CRUEL HOAX Art Warne, left, and Jim Evans, owners of Estes May- 
ENRICHES tag, Missoula, Mont., learned neighbors were hoaxed + - po —f---+ +4 - 
A CHARITY by rumors that saving strips from cigarette packs a 
would buy equipment for hospitals. Pair offered $100 le a ee es a ee 
to a crippled childrens’ hospital if residents filled a 4 | | | | 
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store window was overflowing with cellophane strips ' - 2 ee oe oe a ele: ae ee eee ae se F Pen oe 
and the check was in the mail. 
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Stocks and Dividends 1961 Close Close | Net 
In Dollars High June 26} July 10 | Change 


NEW YORK EXCHANGE 
Admiral 12% 12% 
American Motors 1.20 17 167%, 
Arvin Ind. 1 23 24 

Borg Warner 2 41%, 41% 
Carrier 1.60 41'4 43'/, 
CBS 1.40B 37 37g 
Chrysler 1A 45\/, 45\/ 
Decca Records 1.20 36% 37¥, 
Emerson Electric 1BXD 77% 79 

Emerson Radio .37T 14!/, 14!/, 
Fedders 1B 23'/, 23'/, 
General Dy. 1 32% 32% 
General Elec. 2 62\/, 63/4 
General Motors 2 44% 441/p 
General Tel & El .76 25% 265 
Hoffman Elec. 19%, 22 

Hupp Corp. .25F 9", 8% 
Magnavox 1 843, 92% 


Maytag 2A /: 495, 463, 

FIRST WITH BUILT-IN [ecg ae: 
= Minn. M&M .60 80!/, 813% 

Montgomery Ward 1 } 27% 283, 
Monarch .04 16l/g 16!/5 
Motor Wheel 1 13% 14\/g 


Motorola 1 84!/, 89 


Murray Corp. 29 27%, 
Norris-Thermador 23% 26% 
Philco 22% 23'/y 
RCA 1B 57/2 6! 


Vg 


V4 
I 


l/, 
/8 


Raytheon 2.37T 38 39 


tHt+ttete | ++tetese | +] tel HHtttetil +4+i14+i+ 


Rheem 16'/g 18'/p 
Ronson .60 20 205% 


ae 
Roper GD , 23 23 
Schick 10 10 
Siegler Corp. .40B 27'/4 28!/g 
Singer 93%, 100 
Smith A. O. 1.60A 30!/, 31% 


Sunbeam 1.40A 51", 524, 
Welbilt .10E 6 5% 
Westinghouse 1.20 42%, 44 


PHONO-COMBINATIONS [sata | dh 


| AMERICAN EXCHANGE 
s i Petare) elit é Consoles | Century Electric 8!/, 8!/, 


lronrite .25T b9% 6/2 
Lynch Corp. 87T 12'/, i 


Symphonie scoops the industry! i: sas. ah | ty 








4 
Pentron 55, | 6 


Proctor-Silex ey, 9 


First to show... first to deliver? ‘ae lh, 


MIDWEST EXCHANGE 
Knapp-Monarch 


Symphonic’s 1962 phonograph line has what Webcor Hy, Ue - 


91/, a 


it takes to keep you ahead of competition. A—Also extra or extras. B—Annual rate plus stock dividend. E—Paid last year. F—Payable in stock during 


1961, estimated cash value on ex-dividend or ex-distribution date. T—Payable in stock during 1960, estimated 
cash value on ex-dividend or ex-distribution date 


PALMER HOUSE ‘22 RED LACQUER ROOM, SECTION B ANALYSIS: The em week chart market activity. National defense 


July 6th to 20th Inelusive advanced 7% of a point over the two- increases by Washington were the 
ii ; week trading period ending July 10. big impetus. Experts are talking 
Visit us during the Music Show or see your Most issues were on the plus side more freely these days about the 
Symphonic distributor and arrange for delivery. with some (Magnavox, Singer) mak- market’s future, and the talk is en- 
ing big gains on the board. Losses couraging. Optimistic projections of 
were minimal as the predicted sum- the gross national product coupled 
SYMPHONIC RADIO & ELECTRONIC CORP. mer rise in prices appeared to have with possible tax legislation designed 
10 Columbus Circle, New York 19, N.Y. et in. Recent international develop- to encourage capital expenditures 
ments, too, seem to have sparked give the market a promising glow. 
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A QUICK CHECK OF BUSINESS TRENDS 


FACTORY SALES 
appliance-radio-TV index 
(1957 = 100) 

RETAIL SALES 

total ($ billions) 


APPLIANCE-RADIO-TV 
STORE SALES 
($ millions) 


CONSUMER DEBT + + 
owed to appliance-radio-TV 
dealers ($ millions) 
FAILURES 

of appliance-radio-TV dealers 


HOUSING STARTS 
(thousands) 


AUTO OUTPUT 
(thousands) 


PERSONAL CONSUMPTION 
EXPENDITURES 

for furniture-household 
equipment ($ billions) 
DISPOSABLE INCOME 
annual rate ($ billions) 


CONSUMER SAVINGS 
annual rate ($ billions) 


EMPLOYMENT 
(thousands) 


Latest 
Month 


11 


18.1 


325 


269 


37 


357.14 


28.14 


66,778 


Preceding 
Month 


108 


17.9 


318 


274 


30 


110.3 


125.3** 


18.34 


358.1 + 


27.2+ 


65,734 


Year 
Ago 


115 


18.4 


331 


290 


27 


347.0+ 


23.14 


67,208 


HOW THEY 
COMPARE 


3.48% down 
(April 1961 vs. 
April 1960) 
1.6% down 
(May 1961 vs. 
May 1960) 
1.8% down 
(April 1961 vs. 
April 1960) 


7.2% down 
(April 1961 vs. 
April 1960) 


37.0% up 
(May 1961 vs. 
May 1960) 
5.0% down . 
(April 1961 vs 
April 1960) 


3.90% down 


6.3% down 
(4th qtr. 1960 vs 
4th qtr. 1959) 


2.9% up 
(Ist qtr. 1961 vs. 
Ist qtr. 1960) 
18.6% up 
(Ist qtr. 1961 vs. 
Ist qtr. 1960) 
0.6% down 
(May 1961 vs. 


THE 


BEST ~ 
ARE FROM 


$D-556—A magnificent hi-fi stereo portable with a 5-speaker 


system, 4-speed automatic changer with automatic 


shut-off. In two 


tone charcoal gray and white beautifully designed case. 


1962 


PHONOGRAPHS 


60-D—Lovely 4-speed automatic hi-fi port- 
able with automatic shut-off and 4-speaker 
system. Two-tone black and white, or two- 


$ -34— Impressive hi-fi stereo portable 
with 4-speaker system, 4-speed automatic 
changer with automatic shut-off. In two- 














May 1960) tone light gray and white. 





*New index being used. Federal Reserve Bulletin (seasonally adjusted). tone mocha and white. 


**Figures are for week ending July 8, 1961, and preceding week (revised). 
+Figures are for quarters. 
+ -+Federal Reserve Bulletin figures (revised). 


a quick cueck of INDUSTRY TRENDS 


An _ up-to-the-minute tabulation of estimated industry shipments 
of 15 key products. New figures in bold-face type. 


1961 1960 % 
(Units) | (Units) | Change 


241,700} 254,000] — 4.84 
966,000} 922.4001 + 4.73 
45,000} 46,600) — 3.43 
238,700} 234.100) + 1.96 
27.441 | 29,465) — 6.87 
234.068} 270,145 | 13.36 
15.231} 24,235 | 37.15 
121,237 | 147,368} —17.73 
68,000) 67,000) +.1.49 
311,800} 318,800] — 220 
95,000} 95,700] — 0.73 
383,100 | 451,200} © —15.09 
196,337 | 182.969] + 7.31 
1,239,347 | 1,539,171 | —19.48 
231,659 | 187,412] 423.61 
5,135,385 | 5,201,428] — 1.27 
745,616} 548322| 4-35.98 
3,449,034 | 3,175,469| + 8.64 
132.326 | 96.254] 437.48 
2,800,817 | 2,963,044] — 5.48 
391,467 | 334,283 | 9 417.11 
2,151,920 | 2,285,866 | — 5.86 
294,300} 273,400] + 7.64 
1,332,900 | 1,499,000) —11.80 
69,400) 63,800) + 878 
366,500} 376,200] — 258 
62,200] 54.700) +13.71 
279,200} 288,400} — 3.19 
126,800} 115,500} + 9.78 
553,700 | 635,300] —12.84 
33,300} 30,000]  +11.00 
132,800 | 134.200} — 1.04 
240,866 | 265,556] — 9.30 
1,356,315 | 1,436,678} — 5.59 
187,010 | 176,883} + 5.73 
960.340 | 1,020,782] — 5.92 
60,894 | 67,060) — 9.19 
259.330} 302.829 | —14.36 
10,499 95091 + 9.49 
42.575 | 70,044] 39.22 
55,200) 59,200) — 6.72 
302,300} 313,400] — 3.54 
May 215,600 | 205,500} + 4.91 
5 Mos. 1,177,000 | 1,099,300! =4 7.07 


Sources: NEMA, AHLMA, VCMA, EIA, GAMA, 





Birch phonographs by 


SU SRTH TU ait 
New Rochelle, N. Y¥.—New Rochelle 3-8500 


MUSIC SHOW: 


Palmer House 
Rooms 910, 977 





AIR CONDITIONERS, Room May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
Week June 30 
26 Weeks 
May 
5 Mos. 
Week June 30 
26 Weeks 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
WASHERS, Automatic & Semi-Auto May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 
May 
5 Mos. 


Here Is The Best Appliance Truck 
Money Can Buy Because Only The 


Escort. 


OFFERS YOU 


EXCLUSIVELY THESE TWO FEATURES 


‘L-STEEL RATCHET STRAP 
IGHTENER WITH AUTOMATIC 
STRAP RECOIL! 


W This new ratchet quickly and easily tightens strap 

around load. When loosened, spring action auto- 

Nnatically rewinds the strap in a neat coil, out 
Of% the way and instantly 


D' BEA 
CRAWLER 
(ee 


you to roll the logd 

up and down ‘stair wit 

minimum of time and effo 
A real back savert EXG 
SIVE ON THE ESCORT! 


DISHWASHERS 


DRYERS, Clothes, Electric 


FOOD WASTE DISPOSERS 
FREEZERS 
PHONOGRAPH SHIPMENTS 
RADIO PRODUCTION 

(excludes auto) 
RADIO RETAIL SALES 
TELEVISION PRODUCTION 
TELEVISION RETAIL SALES ........ 


REFRIGERATORS 





RANGES, Electric, Standard..... 





Built-in 
RANGES, Gas, Standard........ 


WRITE, CALL OR WIRE 
TODAY 

For Full Details And 

Descriptive Literature 


STEVENS APPLIANCE 
TRUCK CO. 
DEPT. E BOX 897 
AUGUSTA, GA. 


Built-in............ 


VACUUM CLEANERS 


Wringer & Spinner 
MODEL SRT 
Rugged, All-Steel 

MODEL MRT . Pe 


Magnesium Light! . e 
Magnesium Strong! ie 


WASHER-DRYER COMBINATIONS 


WATER HEATERS, 
Electric (Storage) 


SOLD ON A MONEY-BACK GUARANTEE! 
WATER HEATERS, Gas (Storage) 


APPLIANCE TRUCKS 




















JULY 17, 1961 





NEW PACE-SETTERS IN 
HOME ENTERTAINMENT 








RC 1616 


COLOR TV—Beautifully styled cabinetry in genuine veneers (GB) versarue STEREO —The Sophisticate is a brand new con- 
and hardwoods. Choice of styles and finishes. The same supe- cept in stereo design. Sits or fits anywhere—even hangs on the 
rior picture quality as General Electric’s black and white television wall. Speaker-doors swing out... custom changer swings down. With 
receivers. Every console, table model and portable TV is built at FM/AM/FM-Stereo Tuner. Like all of General Electric’s stereo con- 
Electronics Park in Syracuse—your guarantee of dependability. soles, it has a genuine hardwood cabinet for the very finest sound. 





- a ae -_ * at ‘ : — >= = = eS ee 
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T1000, CONTEMPORARY WALNUT RP 1570 


@e STEREOPHONIC RADIO—General Electric pioneered the ® PORTABLE STEREO —The exciting new Trimline — another 

new stereo FM broadcasting system. Now, here’s a brand-new styling advance from General Electric. Speaker wings swing out 
radic to hear it on. Notjustan adaptation, but designed by General Elec- . .. custom changer flips down. Precisely engineered to give years of 
tric especially for FM Stereo. Speaker doors swing out for wide sound enjoyment to your customers. A// of General Electric’s fine home 
separation, detach for even more. Plays monaural FM and AM too. entertainment products are! 


General Electric’s Radio and Television Division makes the big 


news in home entertainment. Advanced styling . . . exciting features 
... superior value . . . and matchless General Electric quality—these Progress /s Our Most Important Product 


are the points that turn shoppers into buyers right on your sales 
floor. You’ll want to sell the complete line. See them all at the Music G E N E R A L E LE C T R C 
Show in Chicago, July 16 thru 20, in the Victorian Room at the 
Palmer House. Or see them at your General Electric Distributor’s. 
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we ae gem, 











